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THE FRIEDRICH-EBERT-STIFTUNG

The Friedrich-Ebert-Stiftung (FES) is the oldest political foundation
in Germany, with a rich tradition in social democracy dating back
to 1925. The work of our political foundation revolves around the
core ideas and values of social democracy — freedom, justice and
solidarity. This is what binds us to the principles of social democ-
racy and free trade unions.

With our international network of offices in more than 100
countries, we support a policy for peaceful cooperation and human
rights, promote the establishment and consolidation of democratic,
social and constitutional structures and work as pioneers for free
trade unions and a strong civil society. We are actively involved in
promoting a social, democratic and competitive Europe in the
process of European integration.

YOUTH STUDIES SOUTHEAST EUROPE 2018/2019:

“FES Youth Studies Southeast Europe 2018/2019" is an interna-
tional youth research project carried out simultaneously in ten
countries in Southeast Europe: Albania, Bosnia and Herzegovina,
Bulgaria, Croatia, Kosovo, Macedonia, Montenegro, Romania,
Serbia and Slovenia. The main objective of the surveys has been
to identify, describe and analyse attitudes of young people and
patterns of behaviour in contemporary society.

The data was collected in early 2018 from more than 10,000
respondents aged 14-29 in the above-mentioned countries who
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INTRODUCTION

The Youth Survey 2018-Albania is the third national survey car-
ried out since 2011, through which the FES aims to measure the
perception and attitudes of young Albanians on issues such as
lifestyle, family, education, employment, politics, religion, etc. In
this framework. the survey reveals that, after 30 years the impor-
tance of family and society still remain as almost firm economic
and emotional pillars of support for Albanian youth. The relation-
ship of the latter to familial and social values is slowly changing
under the force of a combination between traditional principles
and modern ones. Because opportunities for economic inde-
pendence are concentrated in the capital and a few other major
urban areas, the demographic migration of Albanian youth to-
ward these urban metropolises indicates, among other things, an
impetus to achieve independence and break free from traditional
family norms. Besides the family, Albanian youth consider friend-
ships and lifestyle and social relations to be an important element
of their social identity. Daily contacts with their social friends and
family are both real and virtual thanks to the social media phe-
nomena that has helped create stereotypes as well as provide
communication platforms for the exchange of ideas and opin-
ions. Relationship with society constitutes a significant feature of
young people’s social behaviour and plays a special role in their
lives. The Youth Survey 2018 provides a set of opinions and re-
flections on education by young people since during their study
years, young people are able to create a civic and professional
identity which will help them face the realities of the national,
regional, European and global labour market. On the other hand,
the correlation (or lack thereof) between education and employ-
ment remains an element persistently troubling young minds, as
their investment in education does not always translate into sta-
ble employment. The issue of employment remains an inherent
struggle for young people, a new reality where ideas and percep-
tions clash on the way to a new phase of life. In this context, the
achievements of young people in their work and occupational
careers constitute a point of special importance in their lives.
Youth participation in the political process, including their ideas

and opinions on political parties, electoral processes, and their
trust in governing institutions, constitutes a very important ele-
ment. Politics and democratic institutions are instruments that
have an impact on the lives of young people. Hence, the level of
trust (or lack thereof) that young people express toward the po-
litical process is fundamental to their participation in the process
itself. For that reason, the Youth Survey 2018 is a tool to reflect
on the level of young people’s political views since experience
shows that young people are powerful actors who bring forth
change and accelerate political processes. Meanwhile their polit-
ical engagement or apathy is closely related to the quality of pol-
itics itself and the institutions it produces. Especially apathy, dis-
appointment and luck of trust are drivers along the youth
migration path, which is also explored through this national sur-
vey. It should be mentioned that young Albanians’ values and
beliefs on certain social norms are gradually changing under the
influence of globalisation, open society, and social media. How-
ever most of them are rooted in the traditional approach strong-
ly linked to the socio-economic context and their family legacy.
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METHODOLOGY

The quantitative component for this study is based on a national
survey with 1200 respondents, from 14—29 years of age. This sam-
ple of interviewed people is representative for Albania and offers
the opportunity to analyse subgroups of interest. A detailed de-
scription of the quantitative part of the study is presented below:

NATIONAL REPRESENTATIVE SAMPLE

In order to select a national representative sample, IDRA Research
& Consulting has used a sampling method composed of 3 steps:
i). First step — Selection of sampling points

ii). Second step — Selection of houses/families

iii). Third step — Selection of the interviewed persons

First step — Selection of sampling points

IDRA possesses the list of the voting centres made public by the
Central Election Committee. This list includes the number of the
voting centre, the number of the voters registered at that centre
and the addresses of the voting centre. The selection is performed
by means of Probability Proportion to Size in which the number of
the registered voters serves as Measure of Size. This selection pro-
vides the voting centres the opportunity to be selected in propor-
tion to the number of voters registered at that centre; in other
words, the centres which have the highest number of voters regis-
tered also have the greatest chance of being selected. IDRA selects
the sample based on regions and an urban-rural division. Thus,
IDRA selects a certain number of urban and rural voting centres in
each region. For this study, 120 voting centres were randomly se-
lected and 10 interviews conducted in each of them.

Second step — Selection of houses/families

For each of the interviewers, a reference point was provided for
each selection of the sample, which was generally the voting
centre or a prominent building, a cross-road, school, public insti-
tution, etc. After the interviewer arrived at the reference point,

he/she was instructed to start from its back and start walking,
while always keeping it on his/her right side. The interviewer was
instructed to count the “lived-in" buildings /houses and conduct
an interview in every third building/house.

Third step — Selection of persons interviewed
The selection of the persons interviewed was carried out apply-
ing the method of the latest birthday. The interviewer receives
the list and the birthdays of the inhabitants of the house who are
over 14 years old. Contact is made to arrange an interview with
the inhabitant of the house who has most recently (distance in
time from the interview date) had his/her birthday. If this inhabit-
ant is not there, the interviewer tries to make an appointment
and contact the person selected two more times. If the inter-
viewer does not manage to contact the selected inhabitant even
after the third attempt, the house is categorised as a refusal and
the next house selected is contacted based on the methodology.
The same procedure is followed even in cases where the selected
inhabitant refuses to participate in the interview.

To be taken into consideration!

IDRA uses the number of the voters registered at a voting cen-
tre to perform the selection of the voting centres. The number
of the registered voters is a very good tool if the sample is rep-
resentative of the population over 18 years old. IDRA believes
that the number of voters registered is a good sampling tool for
the sample of this study (14—29 years old) as well taking in
consideration that a voting centre that has more registered vot-
ers has more houses/building in its geographic zone. Conse-
quently, the probability that individuals 14-29-years-old live in
that zone is greater.



T1ABLE 1: Weighting

Before After
14-17 y.o. 40% 20%
18-21y.0. 25% 35%
Age
22-25y.0. 20% 25%
26-29y.0. 15% 20%
Female 45% 49%
Gender
Male 55% 51%
Margin of error: 2.8
Response rate (Albania): 50.2%

CONCISE CONCEPTUAL SECTION

The FES Youth study is unparalleled in terms of its scope and fo-
cus on youth in Albania. Usually conclusions related to youth are
extrapolated from publications of the National Statistics Institute
(INSTAT), which uses national samples, by examining the data on
age sub-groups. Other studies are focused on single topics such
as employment or lifestyle patterns.

In the recent years, since the last FES Youth Study was pub-
lished in Albania, the literature has focused on three main issues
which affect the social fabric of Albanian society and especially
young people: new migration patterns, the appearance and
then weaning away from religious radicalism and finally
the persisting substantial scale of the narcotics trade and
its connections to politics.

First, the growing preference of young people and especial-
ly young professionals to migrate to western European coun-
tries, mainly Germany, the Netherlands and the UK, has intensi-
fied. This is causing a major problem, for example in the health
sector, with thousands of doctors and nurses trying to seek a
better life in Germany. All the language courses in Tirana are full
and in other cities as well as young people are seeking to obtain
the required language levels to become eligible for employment.
Various studies have shown that the reasons behind such a desire
to migrate combine lack of economic opportunities with a gen-
eral lack of hope and trust in public institutions.

The second phenomenon which is fortunately on the retreat
is the rise of religious radicalism as manifested in an especially
aggressive form in the departure to and participation of several
Albanian citizens in the armed conflicts in Syria and Irag. This
ignited a discussion over the penetration of Albanian religious
communities by foreign influences and also the involvement of
a part of this community in a strand of Islam which is radical and
does not follow traditional moderate patterns. After a toughen-
ing of the law and a crackdown on recruiters and mosques that
were out of control and in the wake of the retreat of ISIS, the
situation has improved. However, a major vulnerability has been
exposed with regard to Albania and a need identified for a per-
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severing alertness on the part of state and society in order to
keep the phenomenon under control.

Finally, Albania continues to be a major hub for the il-
licit narcotics production and trade in Europe as witnessed
not only in international reports (see below), but also by the great
amounts of drugs confiscated in police raids in Albania, Greece
and Italy. In only one of these raids, police seized no less than 600
kilograms of cocaine, worth millions of euros at market rates, set-
ting a national and possibly regional record in this category.” The
narcotics trade is not only a key problem for law enforcement
agencies. It is most importantly making harmful dents in the core
system of values held by young Albanians, who clearly discern a
model for quick enrichment. It is also the main problem affecting
Albania’s image abroad, including its tourist prospects as well as
chances for European membership.

These developments form the backdrop alongside which the
perceptions, expectations and behaviour of young Albanians have
been developing and changing.

The purpose of this youth study as well as the ones conducted
in the past is not only to make a snapshot of the current situation
and identify particular trends having particular significance for the
future of society in terms of demographic expectations, political
developments in the medium and long term, but also to encourage
an informed debate about young people challenging stereotypes
and to inform and enrich a form of policy-making that engages a
vital segment of the population in a serious and consistent fashion.
Down to the present day, we have often experienced national
youth strategies or action plans which, although ambitious and
detailed, sometimes seem to fail reality checks.

The study generates multiple revealing lessons and insight for
various audiences, enriching the literature available to all research-
ers, policymakers and reporters on issues concerning young peo-
ple in Albania.



METHODOLOGY

FIGURE 1: How often do you engage, on average, in the following activities?
Listening to music |1 6 9 _
Going out with friends |37 i 120 s _
Reading books 22 ; P26 19 _
Reading newspapers / magazines 48 E P29 12_
Sports activities 20? § 21 20 _
Watching films (via computer, TV or any other device) | 3 10 15 —
Doing something creative (writing, painting, play music) : : 5§l ; 12 S 17_
Playing video games ; 41 18 15_
Nothing / hang out / relaxing 7 10 14 _
Spending time in bars, cafés, clubs 15 ;18 : 21 _
Spending time in youth centers : : ; 66 § 16 9 _
Volunteering in social projects, initiatives, associations : : E E 67 17 E 9 -
Spending time with the family f1 37 4 —
Praying 2 : 21 VIR T
Meditating, practicing yoga or something similar ; ; ; ; ; ; 86 8 3 -
Reading about spirituality and personal growth ' ' ' 74 13 6-
Shopping 7 29 30_
Being abroad 51 35 7-
%
[ Veryoften Sometimes Never Il Noanswer
. Often Rarely . Don't know Total (N=1.200)
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LEISURE AND
LIFESTYLE

— Gender is a key factor determining what young people do in
their free time: young men play much more videogames, go
out more often and engage in sports, while young women
use this time to read more books.

— Young people spend around 2.3 hours watching TV and 3.9
hours online every day.

— Key life events take place early on for young Albanians, with
many of them getting married at 21 and becoming parents
just one year later at 22.

— Young Albanians need about 105 euros monthly for expenses
apart from food and tuition.

Choices of leisure

The choices that young people make about how to spend their
free time are very important and indicative of other key aspects
of both their current lifestyles and for their future plans. The most
frequent activities which young people engage in almost every
day or at least several times per week are listening to music
(85 state that they do this very often or often), going out with
friends (70 per cent state that they do this very often), watching
films (72 per cent), relaxing/hanging out (per cent) and spending
time with their families (92 per cent state very often or often)
Half of the young people surveyed stated that they frequent-
ly spend their leisure time in cafes and bars, while an additional
21 per cent do so sometimes. However, 15 per cent never go to
cafes or bars, while 18 per cent do so very rarely. Albania has been
ranked as the first country in Europe in terms of the density of its
cafes, even surpassing Spain, where the number of cafes used to
be the highest per capita.? Since the sight of Albanian cafes filled
to the brim with young people at all times of the day throughout
the week is a traditional fixture, at least in the capital, it is inter-
esting to explore the profile of the young people who report that

they never go out to cafes or bars. The majority of these are fe-
males and members of the youngest age bracket (14-17 years
old). One in four young people in the group with the poorest
economic background also never go out to cafes and bars.

Only one-third of young Albanians read books regularly as part
of their leisure routines. An additional 19 per cent of them read
sometimes, while about half of them read either rarely (28 per
cent) or even never (22 per cent).

The gender divide comes up frequently in analysing patterns
of leisure among youth. 28 per cent of women compared to only
5 per cent of men rarely or even never go out with their friends.
Going out with friends is also more common in urban as opposed
to rural areas. Another important factor is the economic status of
young people. 8 per cent of young people from the poorestincome
bracket surveyed do not hang out with their friends, while the
national average for this response is just 1 per cent.

Reading books is also an area of accentuated gender differenc
es. Whereas 20 per cent of women read regularly, only 8 per cent
of males do so. Also, only 12 per cent of women say they never read
compared to an alarming 31 per cent of men who state the same.

Reading newspapers and magazine is something only 10 per
cent of youth engage in frequently, while almost 80 per cent of
them do so very rarely or never. This percentage increases among
university graduates, with 18 per cent of them regularly reading
newspapers and magazines.

The reverse rule applies to engaging in sports and exercise,
where men take the lead. 28 per cent of women compared to 46
per cent of men practice sports either very often or often. 41 per
cent of Albanian youth in general do not exercise, never engage
in sports or do so very rarely.

Men also play more video games than young women, 37 of them
do this very often while only 13 per cent of young women prefer
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to do this often. 62 per cent of young women never play video
games compared to only 24 per cent of young men who also do
not prefer them.

Doing something creative especially in the field of arts is a
truly important pursuit in the modern world, where creativity is
increasingly celebrated as a must skill for future professional and
personal engagements. However, half of Albanian young people
never engage in creative pursuits and an additional 17 per cent
only do so very rarely. About 12 per cent do so sometimes, where-
as only 19 per cent do so often.

Spending time at youth centres is something a very small
minority of Albanian young people do since in fact the number
of such centres in the country is very small. Hence 2/3 of all
young people never spend time at a youth centre, while of the
17 per cent that do either do so often or sometimes, with the
majority living in in urban areas. This is a missed opportunity for
young people since youth centres are good vehicles for building
communities, acquiring necessary skills and fostering civic par-
ticipation.

Volunteering in social projects or various associations is also
an indicator of the civic spirit and the feeling of community and
responsibility amongst youth. In 2017, 16 per cent of young peo-
ple engaged in volunteer activities at least sometimes with negli-
gible numbers doing so often. 21 per cent did so in 2014 and only
16 per centin 2011. The numbers would therefore appear to display
a cyclical pattern.

Meditating, practicing yoga or similar activities as well as reading
about spirituality and growth are the two activities that Albanian
youth forgo almost entirely. About 87 of them report that they
never engage in any of the aforementioned activities, while those
who do so live mainly in the capital.

A full third of the young people surveyed said that they pray
either every day or often during the week. Another third pray
sometimes. Young women seem to pray much more often than
young men. Interestingly enough, university graduates also seem
to be a group that prays more frequently.

Shopping is an activity that one-third of the young people
engage in regularly, with women taking the lead. 45 per cent of
females shop frequently compared to just 25 per cent of males.
About 1 in 10 young men almost never shop, leaving this task to
female members of the family.

Spending time abroad remains a luxury for young people, 51
per cent of whom say that they never do so, while another 35
per cent report that they do so rarely. Only 6 per cent spend time
abroad regularly. Young people in urban areas have much more
opportunities to spend time abroad. Only 42 per cent of urban
youth compared to 63 per cent of rural ones have never been
abroad.

On average, young people spend 2.3 hours watching TV — a
considerable decrease from previous years. In 2011 and 2014 youth
spent 3.1—-3.2 hours watching TV. The time spent in front of the
big screen has now been shifted to smaller screens — those of
smart phones. The least time was spent in front of the television
by Tirana youth report at 1.9 hours.

FIGURE 2: Do you regularly have internet access (any: Wi-Fi, smart phone, public, PC ...)?
TOTAL (N=1.200) |3 s s s
REGION Central (N=572) - |13121310 s 0 O S S s
North (N=230) |2 2450003 s s e
South-East (N=127) | 2 000 s s A s sk
South-West (N=217) |4 124100 S 7 s S s
AGE 2629 y.0. (N=183) {2120 O O O O S
2225 y. 0. (N=240) |31 3 0 03 2 s s
1821 y.0. (N=303) | s s S 2 A s s e
1417 y.0. (N=474) (4" 2005 s 056 A S S S|
URBANITY Rural (N=511) |5 20 35 A s st
Urban (N=639) |2 200 000005 s s s I MG
GENDER Male (N=665) (112 0 5 s s s I G !
Ferale (N=535) |5 120 s 0 O A S O s

%
[ Practically all the time At least once a week Not at all Il Noanswer
[ Everyday or almost every day Less than once a week [ Don't know




THE ONLINE REALITY

Access to Internet is a regular activity for about 93 per cent of
Albanian youth, up from 85 per cent reported in the past. For
the small minority of people who do not enjoy this kind of
activity, economic status is the main indicator. 1 in 10 young
people from the poorest income bracket do not have access
to the Internet.

Young Albanians spend an astonishing amount of time online,
about 3.9 hours daily. For males this is even a bit more, at 4.1
hours. The trend is a constantly upwards one, with only 3.2 hours
being being spent on this activity in 2014 and 2.9 hours in 2014.

The amount of time spent online plays a major role in young
people’s lives, as they use the World Wide Web for a variety of
purposes.

The most frequent uses of Internet include: social networks
(87 per cent report very frequent use), communicating for free
using platforms such as Skype/ Viber (85 per cent state they do
this very often), listening to music (70 per cent) as well as sharing
pictures or videos (67 per cent).

These are followed by downloading movies (49 per cent), get-
ting information for school projects and homework (48 per cent)
and gaming (38 per cent).

Young people are not well-versed in utilitarian applications of
Internet. Hence, these are rare: online shopping and banking are
used by 5—10 per cent, while even email is a commonplace activ-
ity for only 25 per cent of respondents.

51 per cent of young people use the Internet to get their news
and information quite frequently, while another 37 per cent do so
occasionally. Older age groups use online news more frequently
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than teenagers. This widespread reliance on online news needs
to be explored in more detail. One regional report indicates that
the countries in southeast Europe and Albania in particular are
very vulnerable to the influence of fake news due to their low
levels of media literacy.®

Social networks, so widely used by Albanian youth, hold an
increasing appeal for them. 21 per cent of the young people report
that they have up to 50 friends on the social network they use the
most; 37 per cent of them have up to 200 friends, 30 per cent
have up to 500 friends while 11 per cent have even more than
500 friends online.

However, when asked to describe how many of them they
would consider to be real friends in everyday life, the numbers
decrease sharply. On average, young people say that out of their
online friends only 29 of them are friends in real life with whom
they have close contact. For males, this figure climbs to 32, while
for females it is 25. There is therefore a wide gap between the
number of friends in social networks and those in the closer en-
vironment of everyday life.

Young people were also asked whether and how much they
trust the social networks when it comes to protecting their
personal data. The survey of course took place before the well-
known scandals involving Cambridge Analytica ignited a de-
bate about the vast amount of data that companies such as
Google and Facebook have on their users and how they profit
from it. About 46 per cent of young people do not trust or trust
social networks very little. About 24 per cent trust them a lot
or even completely, with 29 per cent providing responses in
the middle area. Females appear a bit more sceptical about
networks than males.

School, education, work 22

Reading news online / getting information jZ

Communication with friends / relatives via
chat or Skype, Whatsapp, Viber, Facetime, ...

E-mail
Sharing pictures, videos or music 7
Downloading or listening to music | 4
Downloading or watching videos or movies 18
Gaming 26
Online-shopping : :

Online-banking

Rating products or services, providing
feedback or recommendations

Using social networks like Facebook, 3
Instagram, Snapchat, Twitter, LinkedIn ...

FIGURE 3: How often do you use the internet for the following purposes?

P

- o —_————
37— — ——

38 ! {37 IS

EZE AN R S SR B |

53 L 7m0
: 284 11 -
A

Never

[ Often

Sometime Il Noanswer

%

Total (N=1.166)
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FIGURE 4: Approximately how many friends do you have on the social network that you use the most?
TOTAL (N=1.126) 2 3714 © 30 mimm——
REGION Central (N=533) 3 VI P VIS (0] |
North (N=220) L 20 : 397 bs —E
South-East (N=122) |3 22 g 57— Approximately how many
: : : of your social network
South-West (N=251) 10: i 45 : : : 3706k friends / contacts would
: : : : : : : you count to your closer
: ; circle of friends in the real
M M M M N N d |f ?
AGE 26-29y.0. (N=174) 17 I CI 33 _ everyday life
22-25y.0. (N=226) C 20 P340 L 32—
: : : : : : : : 80 i
18-21y.0. (N=295) -3 P37 : i 32 IR
14-17 y.0. (N=431) P25 : 300 i s Emmmiok
URBANITY Rural (N=465) T 380 {3 m
Urban (N=661) 23 37: L 29 Gmiol
GENDER Male (N=650) I P33 : 55 s
Female (N=476) P29 44 22 ISR
%
. More than 501 51-200 . Don't know Total (N=1.110)
201-500 Up to 50 . No answer

TABLE 2: Life events

Life event Age Males Females Primary education Secondary education  Tertiary education
Finished formal education 18 18 18 15 18 22
Dropped out 17 17 16 15 19 19
Started temporary job 18 17 19 16 18 19
Started full-time job 20 20 21 18 19 22
Moved out of my parents’ house | 20 19 20 18 20 21
Started paying rent/mortgage 20 20 21 19 20 21
Started living with a partner 21 22 21 19 21 23
Got married 21 23 21 19 21 23
Had first child 22 24 22 21 22 24

OBSERVATIONS RELATED
TO LIFE EVENTS

Young people in Albania and in the region in general tend to start
their first temporary jobs later than their peers in the west who
might become acquainted with temporary jobs through summer
gigs and other part-time employment.

Young people who obtained more educational degrees
chose to start living with a partner, get married and have a
child much later than those with less education. The difference
is 3—4 years in time. On the other hand, young people who
complete educational studies less often become independent
in financial terms by the start of their full-time job or, when

they begin paying rent/mortgage earlier than those who carry
on with their educational training, are more likely to be sup-
ported by their parents.

The mean age for young Albanian women to get married and
have their first child is still quite young. Interestingly, in both these
categories there are no significant differences between young
people in urban and rural areas, as used to be the case.

As the data in the table shows, moving in with a partner more
often than not means getting married for young people in Albania.*

44% of young people over 25 have found a solution for their
own housing, while those who have secured a job only account
for 55 per cent.



MONTHLY BUDGET: SPENDING
BEYOND THEIR MEANS

Most young Albanians, two-thirds, report that they have as much
money for their personal needs as their peers have. They thus
seem to feel equal to the rest of the society, a perplexing result
considering rising levels of inequality in the country. 10 per cent
believe that they are privileged, as they have more money than
others, while 24 per cent state that they have less money than
others to spend on their needs.

Young people’s needs include various items with the excep-
tion of food, tuition fees and occasional expenses for necessities
such as medicine/medical costs, travel costs, etc. We have se-
lected three very commonplace expenses —going out, shopping
for clothes and paying for cell-phone bills — in order to get a
feeling for how much young people need to get by in a month.
According to the results of the survey, young people need a
budget of roughly 13,800 lek or 105 euros to meet these ex-
penses, whereby about 60 per cent of this sum goes to buying
clothes and shoes since they cost the most per item. There are
slight variations, with females needing about 1000 lek (7—
8 euros) less than men. The biggest differences are to be found
between urban and rural dwellers, with the former extending
up to 15,000 lek, while the latter only range around 12,000 lek.
Financial resources available ultimately determine what young
people spend, with young people from the poorest families
spending less than 10,000 lek per month, while those in the
highest income bracket surpass 18,000 lek.

TABLE 3: Monetary value in Albanian Lek (ALL)

To frequent bars, restaurants, cinema, etc. (ALL) 4,915
To buy clothes, shoes, etc. (ALL) 5,625
To buy cell phone cards/pay cell phone bills (ALL) 1,164
Other (ALL) 2,031
TOTAL 13,736

As the data shows, the average budget required by young people,
in addition to the money needed for food, medicine and educa-
tional fees, amounts to about 13735 lek, or roughly 105 euros.
This budget is quite high compared to average wages in Albania,
which average less than 400 euros per month®.
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CONCLUSION

School as an afternoon meeting-place as well as activity centres
feature a program announced with much fanfare by the current
administration, but which in reality has not worked well for much
more than a few school in major urban areas. Looking at the data
in this chapter, it would appear that there is a need especially for
groups like young girls living in rural areas to have more opportu-
nities to improve the quality of their social lives. This program
should thus be revived and reinforced, as it is best positioned to
produce benefits, even in remote areas.

Digital literacy and entrepreneurship programs are needed to
educate young people and convey to them skills to use the Inter-
net for constructive purposes such as education, their occupation
and social engagement. Young people seem to spend hours chat-
ting or checking social media, while the constructive time they
spend online is very limited.

Finally, family-planning programs should also be reconsidered,
as these best serve young adults in those ages in which young
people marry and have children, often preceding the age when
they get a house and job.






VALUES, RELIGION
AND TRUST

Young people are very optimistic about the future of their
lives but much more sceptical about the future of Albanian
society as a whole.

Being poor unemployed and affected by corruption are the
three main concerns for young people.

Young people trust their families and remain significantly
sceptical of about everyone else.

The young generation in Albania is increasingly showing signs
of tolerating and accepting illegal practices especially when it
comes to employment and solving personal problems.

Most Albanian young people identify themselves with one of
the key religious confessions in Albania and for more than 62
per cent of them God has a special place in their lives. How-
ever, religion is still an aspect of identification and spirituality
rather than a practice, since less than 15 per cent of young
people attend rituals regularly.

VALUES AND OPTIMISM

Similar to previous years, young Albanians for the most part as-
cribe to conservative and family values and display a lack of interest
in being active in civic affairs. Apart from healthy eating, which is
obviously important to them for personal reasons, other things
that they value highly are being faithful to friends, partners and
employers, and having a successful career. These all rank 4.8 and
4.7 out of a maximum 5; the greatest importance is attached to
these values. Of those who place the utmost value on having a
good career, the majority are females. The same also applies to the
value placed on a university degree. Females register a difference
of 10—15 points in comparison to men with regard to assigning
the greatest importance to both education and career.
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Healthy eating

Being faithful to friends
Being faithful to partner
Having a successful career
Taking responsibility
Being faithful to employer
Graduating from university
Having children

Being independent

Doing sports

Looking good

Getting / being married
Getting / being rich
Wearing branded clothes

Participating in civic
actions / initiatives

Being active in politics

FIGURE 5: How much are the following items
important to you?
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Taking responsibility is also a consistent value that crops up repeat-
edly in the surveys, including those conducted in the past, with this
value being assigned 4.7 out of a maximum of 5 points this year.

Having children and getting married seem to have about
the same importance for both men and women, with children
interestingly enough being slightly more important overall than
marriage.
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FIGURE 6: How do you see your personal future in 10 years?
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Some interesting results are to be seen with regard to “an attrac
tive appearance” and “wearing brands”, where men are equal or,
in the case of clothing, surpass women in the importance they
assign to these values. Unfortunately, being active in politics and
in civic affairs are ranked last in importance by young people,
indicating their disdain for, and disenchantment with, public life
in Albania.

SATISFACTION, CONCERNS AND
OUTLOOK FOR THE FUTURE

Young people were asked to evaluate their overall satisfaction
with their personal and occupational lives. On a scale where 5
indicates maximum satisfaction, young people appear to be very
satisfied with their family life (4.7/5) and quite satisfied with their
circle of friends. The least satisfaction they expressed was with
their education and job, respectively rated at 3.9 and 3.6 on a
scale of 5. In general life terms, the level of satisfaction was also
positive at 4.3/5. The most significant differences with regard to
life satisfaction within groups were related to current economic
status, with young people coming from poor families generally
reporting lower levels of life satisfaction than their peers from
richer backgrounds.

Young people are very optimistic about what the future holds
for them personally. The vast majority, 87 per cent, report that
they believe it will be much better, while only 9 per cent think it
will be the same and a small group of just 2 per cent expect it to

get worse. The figures are virtually unchanged from those report-
ed back in 2014.

However, when it comes to expressing their expectations of
the future for Albania and Albanian society in general, they are
decidedly less optimistic. In this case, only 55 per cent believe it
will be better, while 23 per cent think it will not change. Another
15 per cent think things will get worse for Albania. Among the
optimistic members of the group, young people from the south
stand out in much larger numbers.

When considering the biggest fears young people cite, the
most serious concerns relate to their living standards and more
concretely to their economic situation. Being poor, unemployed
and affected by corruption are the three main concerns
voiced by young people. In all three cases, more than half of
the respondents reported being very fearful of these scenarios.

These are followed by fears relating to pollution and climate
change, social injustice and illness. Being victims of violence and
robbery do not appear to be major fears, but the figures here are
more significant in the case of females, who report being more
afraid of these situations compared to males.

Young people in Albania, who are for the most part not ex-
posed to major conflicts and remain unaffected by major inflows
of migrants or refugees, report the least amount of fear with re-
gard to wars, terrorist attacks or having too many migrants in their
country. These remain entirely hypothetical scenarios for most
persons surveyed.

The hierarchy of importance and fear associated with these
concerns seem to be largely unchanged since 2014, when poten-
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FIGURE 7: How do you see the future of Albanian society in general?
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Being a victim of physical violence
Getting robbed by someone
Getting seriously ill

Having no job

Terrorist attack

War in the region / the world
Pollution and climate change
Increasing poverty in society

Too many immigrants and refugees
Social injustice

Corruption

FIGURE 8: To what extent are you frightened of the following things?
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tial negative economic developments also topped the list of fears,
while security concerns did not preoccupy young people.

Young people were asked to point out whether various be-
haviours and actions were acceptable on a scale with 10 indicat-
ing complete acceptability. Informal practices that lead to greater

chances of becoming employed or solving personal problems were
assigned almost average scores of 4.7 and 4.6 out of 10 by young
people. The informal practice of using connections to find jobs,
receive better treatment at hospitals and beneficial handling by
government authorities is widespread in Albania, where petty
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FIGURE 9: In your opinion, the following behaviors can always be justified, can never be justified,

or something in between.

Using connections to find employment

Using connections to ‘get things done’ (e.g., in
a hospital, at different offices, etc.)

Accepting / giving a bribe
Abortion
Cheating on taxes if you have a chance

Homosexuality
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On a scale from 1 to 10, where 1 means “Never” and 10 means "Always”

FIGURE 10: To what degree do you trust the following people?

Immediate family members (mother / father, sister / brother, wife / husband, partner)
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People of other religions
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People of other nationalities

People with different political convictions
Neighbours

Political leaders

On ascale from 1 to 5, where 1 means “Not at all” and 5 means “Very much”

Friends

corruption is almost as rampant as large-scale corruption. Espe-
cially when it comes to finding a job, as much as 20 per cent of
all young people said it is always justified to use connections to
secure employment. These results are corroborated by other re-
search showing Albania to have the greatest levels of tolerance
towards corruption in the region, with almost half of the people
surveyed considering it acceptable to give bribes in return for
services and favours.®

Similarly, in a survey undertaken by EBRD this year, 43 per
cent of Albanians chose political connections as the key factor
that determines success in life, similar to responses in Bosnia and
Macedonia.”

The fact that there seems to be a certain degree of tolerance
towards these practices on the part of the next generation is
cause for concern looking towards the future. This result is also
very telling when considering the fact that young people simul-
taneously report that they fear corruption. It seems that they
would rather actively engage in it than be a victim of it.

Cheating on taxes, abortion and homosexuality seem to be
the three least accepted things for young people with the latter
item receiving a score of 2.4 out of 10. Bribes also rank at 2.8/10,
although research on corruption carried out in 2016 shows that

at least 40 per cent of Albanians surveyed admitted to giving
bribes and 16 per cent did favours along unofficial lines.®

TRUST AND COMMUNITY

Just as in previous years, family members are the people most
trusted by youngsters, receiving a score of 4.9 out of a maximum
of 5. All other categories display a significant difference. Relatives
come in at a second, although distant, 3.8 — similar to friends at
3.6. Young people still continue to have very little trust in class-
mates and colleagues at work, who are only assigned 2.9, a score
similar to that assigned to people from other religions.

People with different political convictions as well as neighbours
in general receive a score of 2.2, indicating a general scepticism
held by young people towards them. Last in the category are
political leaders, who receive a score less than 2. This is in line with
all other research carried out, which reflects the disenchantment
and scepticism of young people towards their leaders in the po-
litical arena.



FIGURE 11: How would you feel, if one of the
following families or persons moved into
your neighborhood?
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In order to gauge stereotypes and probable discrimination,
young people were confronted in the survey with a hypothetical
situation in which people with certain traits become their neigh-
bours. They are asked how they would feel about this.

On a scale from 1 to 5, with 1 indicating extremely negative
feelings, young people state that they would feel worst if drug
addicts, homosexual couples or former inmates moved in next to
them. These three categories hover around a score of 2. Reception
of Roma families averages about 3.6, while even refugees do
better at 3.9. Once again, the refugee scenario remains quite
hypothetical in comparison to other categories, for which previous
experiences might come into play.

Young people would have no problem with the following
groups of persons, who are assigned scores above 4: retired cou-
ples, students, families with many children or families from West-
ern Europe.

Asked whether they themselves have ever been at the receiv-
ing end of discrimination, young people in Albania appear to be
quite fortunate, reporting very low levels of discriminatory practice
and, when they do, on a moderate scale.

Only 12 per cent of women report gender discrimination, in
which most of them have experienced this at some time, but not
constantly. 16 per cent of young people say they have been sub-
jected to discrimination based on their economic status, with poor
young people leading here (28 per cent claim they have suffered
discrimination). But 11 per cent of the richest young people also
report being discriminated against. There is minimal discrimination
based on regional origin or educational level, with around 7—
8 per cent of young people reporting that they have experienced
this at some point.

According to young people’s individual assessments, there is
virtually no ethnic or religious discrimination in their country.
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FAITH AND PRACTICE

FIGURE 12: Which religious denomination, if any,
do you belong to?

[ Muslim: 69%

Protestant: 1%
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Do not belong to a denomination: 3% Total (N=1.200)

The majority of young Albanians say that they belong to the Mus-
lim denomination (69 per cent), down from 2014 (76 per cent).
Roman Catholics and Christian Orthodox communities are sec
ond at 12 and 10 per cent, respectively, while 4 per cent profess
to be members of the Bektashi faith.

Asked about the importance of God in their lives, most young
people (62 per cent) say that God is very important to them, with
females taking a light lead at 70 per cent compared to 56 per cent
of males. 9 per cent of young people seem to be in the middle,
while only 3—4 per cent say it does not hold any importance for
them whatsoever.

Just as in previous years, however, faith and religion serve
more as points of identification rather than permanent fixtures
in their lives.

Asked about the frequency in which they attend religious ser-
vices (apart from weddings and funerals), 30 per cent of young
people say that they never attend such, while another 17 per cent
say they attend such a maximum of once a year. A third of young
people, about 34 per cent, do so only on holy days, while only
12 per cent attend services at least once a week. Data is similar to
2014, when 23 per cent also stated that they never practiced re-
ligion, while 61 per cent stated that they did so on holidays (back
then the question was not unattached from attending services or
performing other similar rituals).
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FIGURE 13: How important is God in your life?
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FIGURE 14: Apart from weddings and funerals, about how often do you attend religious services these days?
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Data from the section on leisure pursuits also indicates that one-
third of young people pray. Hence faith and religiosity is
something more personal and private for young people than a
way of life that is visible to the outside world through the prac
tice of rituals. Another survey carried out at a global level also
indicated that, compared to other countries, Albania also seems
be less religious, with only 39 per cent of people describing
themselves as religious.®

When asked about their parents, 48 per cent of young people
say that their parents are either very religious or rather religious,
while 23 per cent say that their parents are moderately religious.
About 28 per cent report that their parents are not religious. The
importance and presence of religion in Albanian families and there-
fore itsimportance for youth is still in transition, since their parents
spent most of their lives under communism, when the ban on
religious practice was harshly enforced.
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CONCLUSION

For many young people, wearing brands is more important than
being socially or politically active. The level of any form of social
trust beyond the close family is virtually zero. Simultaneously,
young people are becoming more comfortable with using con-
nections and favours to solve problems and especially to get jobs.
No wonder they view the collective future more sceptically than
their personal one. Engaging in social activism even in the sim-
plest form of volunteering is something that should be taught
and encouraged in widely effective venues like schools. Meritoc
racy is harder to teach if not practiced, but it should be better
promoted as a value nevertheless. Otherwise the pattern of com-
plaining, yet being unwilling to engage oneself on the part of
young person will in the future calcify into a passive citizen who
only mobilises for narrow personal issues by using illicit means,
aka connections. This spells major risks for democracy and devel-
opment in a country which needs to complete a tough transition
in both of these areas
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MAIN FINDINGS

— 82 per cent of young people continue to live with their parents

— 58 per cent of young people say they will raise their children
the same way their parents raised them

— 74 per cent of young people tend to make decisions in close
consultation with their parents

— 88 per cent of young people see themselves getting married
and having a family in the future

— 83 per cent of young people value their partner’s personality
as very important

— 64 per cent of young people claim that having many friends
is important to attaining a happy life

— 90 per cent of young people from the wealthier strata claim
to have friends from other social strata

DETAILED ANALYSIS OF FINDINGS

Relationship with parents and family

According to the study’s findings, Albanian youth are carrying on
the trend of living at home with their parents. 82 per cent
of them admit to be living with their parents, and findings show
an increase from 80 per cent'®in 2015. There are no major differ-
ences between rural and urban areas and in a socio-economic
context the family remains a stable environment. On the other
hand, only 1 per cent of young people interviewed live on their
own and only 3 per cent live with friends, indicating a persistent
traditional approach among Albanian youth in this regard. In ad-
dition, 84 per cent of young people who come from wealthier
strata and enjoy good economic opportunities still live at home
with their parents, thereby contributing to this phenomena tak-
ing on the status of a social stereotype.

According to the majority of respondents, the average size of
their family does not exceed four members, whilst it goes up to
five members in rural areas, where a larger family is strongly
linked to the needs of rural household economy. In addition, of
those still living in the paternal/maternal home, 95 per cent claim
they live with both parents, an indication of united families — in
itself an important factor in young people’s emotional stability.

Besides living at home with parents, few young Albanians
experience an independent life. Meanwhile, 6 per cent claim they
live in a home they have purchased on their own or with their
partner. In this regard, females lead the way at 12 per cent, whilst
males lag behind at only 1 per cent. The tendency is higher in
the 26-29-year-old age group, a phase in which individuals seek
lasting relationships and couples seek access to an independent
life. On the other hand, 4 per cent of young people rent a house/
apartment on their own. Renting is a wider practice in Tirana at
13 per cent as opposed to only 4 per cent in other cities. An in-
teresting fact is that none of those interviewed was living in a
student dormitory. Besides deteriorating dormitory conditions,
this fact attests to students from different cities wanting to ex-
perience urban life.

Beyond the desire for an independent life, 78 per cent of young
people interviewed claim that cohabitating with their parents is
more convenient for them, marking an increase from 70 per cent™?
in 2015. Only 17 per cent of young people would choose to live
on their own if they had the financial means. The huge difference
in these statistics reflects the insecurity of young Albanians as
regards the “independent lifestyle” model due to tradition, the
care provided by the Albanian family and the unstable socio-eco-
nomic conditions characterising a small economy like Albania. The
age group of 22-25-year-olds registers the lowest percentage, with
66 per cent advocating co-habitation with their parents. At this
age, young people are supposed to have completed university
studies and be in the process of seeking a social and occupation-
al identity of their own as well as live separately from their parents.
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FIGURE 15: Where do you live?
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FIGURE 16: Which of the following statements best describes your situation?
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Co-habitating with parents for a long time can be explained by  cent and 56 per cent, respectively. The difference is related to the
the quality of the relationship young people have with other fam-  fact that the traditional Albanian family exercises greater control
ily members, where 60 per cent of respondents claim to experi-  over females, which in turn may be a cause for more confronta-
ence no problems and enjoy a very good relationship. In this case,  tions. This is evidenced by the fact that 43 per cent of females
the data show males to be more positive than females at 63 per  claim to experience some conflicts with their family versus 35 per
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FIGURE 17: Which of the following statements best describes your relationship with your parents?
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FIGURE 18: Would you raise your children like your parents raised you, or would you do it differently?
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cent of boys. On the other hand, 53 per cent of young people
from urban areas claim to have some conflicts with their parents
compared to only 33 per cent of their rural counterparts, indicat-
ing that obedience to family authority is stronger in rural areas.
However, one element in support of the “strong” family mod-
el impact on youth is the finding that 58 per cent of respondents
assert that they want to raise their children in the same way their

parents raised them. Only 30 per cent of respondents claim they
will raise their children differently. The role of the strong family
is passed down to the following generation and there are no
major differences between rural and urban areas, attesting to a
national trend.

The decision-making process for young Albanians is char-
acterised by a close relationship with parents. About 74 per cent
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admit they take their decisions in close consultation with their ity, the father or the mother. 57 per cent of respondents claim the
parents. There is no difference between rural and urban youth  father plays a bigger role in their decision-making. Compared to
compared to 2015 findings, although there is an increase here 2015 findings, when 61.5 per cent of respondents made the same
among Tirana’s young people from 67.5 per cent in 2015 to 74 claim, there is a slight drop in the father’s authority on young
per cent in 2018. The family exercises its decisive role in the deci-  people’s decision-making.’? From a gender-relations context, 66
sion-making of young people based on who holds more author-  per cent of males state that their father plays a bigger role in their

FIGURE 19: Who, among your family members or acquaintances, has most influence on your important
decisions?
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FIGURE 20: Do your parents influence important decisions about your life?
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FIGURE 21: How do you see yourself in the future?
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decision-making versus only 46 per cent of females. As far as the
authority of the mother is concerned, 50 per cent of young peo-
ple claim she plays a more decisive role in their decision-making.
Compared to 2015 findings, the role of the mother has registered
a significant increase among females, surging from 29.9 per cent
to 54 per cent. In addition, mothers exercise a more decisive in-
fluence on urban youth than rural youth at 56 per cent and 47 per
cent, respectively. Such a difference attests to the more tradition-
al model of the rural family, where the father holds a position of
higher authority.

When it comes to the role of siblings, it is striking that only
5 per cent of Albanian youth state that their siblings have an impact
on their decision-making. Other family members, such as grand-
parents, also seem to play an insignificant role in the decision-mak-
ing of young people, with only 1 per cent of the respondents
stating some degree of influence being exercised by grandparents.
An interesting factor is that friends do not seem to have much of
an impact in the decision-making of young Albanians, thus attest-
ing to the stronger role of other factors. Only 8 per cent of youth
admit to making decisions in an independent manner, implying
that they closely consult with the most relevant family members,
such as the father and/or the mother, when it comes to making
important decisions.

When it comes to the most important decisions in life, how-
ever, 74 per cent of respondents tend to closely consult their par-
ents. In this regard, 36 per cent of the 26-29-year-old age group
tend to make these decisions independently. 24 per cent of young
people from southeast Albania exhibit the most pronounced ten-
dency to consult their parents before any decision they make.

MARRIAGE AND COUPLE
RELATIONSHIPS

Young Albanians value the institution of marriage consistently
highly. The findings show that 88 per cent of them see themselves
in the future as being married and having a family. In this regard, it
is worth noting a significant increase from 2015, when 80 per cent
of young people responded in the same manner™. In addition,

FIGURE 22: What is your current status?

Total (N=1.200)
. Single: 86% Living with a partner, not married (in cohabitation): 1%

Married: 11% In a relationship, but we do not live together: 1%
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FIGURE 23: How important for a happy life, in your opinion, are the following things?
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gender differences remain insignificant, with 86 per cent of males
and 88 per cent of females expressing their support for marriage.

About 86 per cent of respondents reported their status as single
and only 11 per cent were married. However, their support of the
institution of marriage as a future prospect in their lives demon-
strates their willingness to follow tradition. This is further attested
by the fact that 78 per cent of young people consider being in a
relationship to be a very important element in a happy life.

Living in a good place factors into a happy life and 83 per cent
of respondents consider this element to be imperative to spiritual
well-being.

According to young Albanians, the best age for females to get
married is at the age of 25 to 26. Again, there are no differences
between urban, rural, and geographical areas. On the other hand,
this is another indicator reflecting the prevailing traditional psy-
chology of Albanians, according to which females in this age group,
including university graduates, must get married.

When it comes to males, the majority of respondents have

identified the age of 28 to 29 to be the best age for marriage.
Even here we notice a tendency to follow traditional norms, ac
cording to which males must be older when they get married than
females, since they carry a greater weight in the family. All eco-
nomic strata have stated the same optimal age group for marriage,
apparently reflecting a social norm of Albanian society.
The importance of family for young Albanians is emphasised by a
strong correlation between happiness and having children. 82
per cent of respondents state that having children is imperative
to a happy life. As for the number of children they wish to have,
the majority of young people expressed a preference for two
children. The data does not reflect any major differences be-
tween rural and urban areas as regards the preference for the
number of children. Compared to 2015, young Albanians, inde-
pendently of their economic strata or geographical origin, have
identified magic number “2” as the “golden mean” that guaran-
tees the socio-economic stability of the family."*

The majority of respondents stated a desire to have their first-
born at age 27 on average. Females expressed a preference for
age 26, males for age 29. Yet again, males’ preference to become
fathers at a later age reflects an attitude gravitating toward the
traditional model of the Albanian family, where the father is sup-
posed to be the breadwinner.

Young Albanians pay close attention and evaluate and weigh out
special factors when choosing a partner.

When asked about the importance of their partner’s religious
affiliation, 52 per cent of respondents stated that this does not
matter to them. On the opposite end of the spectrum, 19 per cent
of young people consider this factor to be very important. Of the
latter, 25 per cent come from smaller communities in rural areas,
where religious identity is stronger.

Economic status is also important when choosing a potential
partner. However, only 22 per cent of young Albanians consider
it to be very important when deciding to start a relationship,
whilst 31 per cent consider it to be not important at all. Com-
pared to 2015, when 42 per cent of young people considered
economic status to be very important, the latest findings reflect
a shift in values among the young generation with regard to
starting a family."®

Yet again, the family plays a decisive role when young Albani-
ans choose a partner. 69 per cent of respondents admit the fam-
ily's approval is a key element when choosing a partner. Never-
theless, there is a regress when compared to 2015, when 76 per
cent answered the same way."® The latest findings suggest that
young Albanians are seeking a more independent role from fam-
ily authority when choosing a partner. A family’s approval holds
more weight among females, 56 per cent of whom attest to its
importance, as opposed to only 46 per cent of males. Geograph-
ically speaking, a family’s approval holds more weight in northern
regions at 63 per cent, providing another indicator in support of
stronger traditional family relations in northern Albania.

The virginity of a potential marriage partner remains a relevant
factor in young Albanian’s decision-making. According to findings,
44 per cent of young people consider their partner’s virginity to
be important or very important, whilst 34 per cent do not hold
this to be an important value. Compared to the 2015 data, when
the partner’s virginity was important for 51.3 per cent of respond-
ents, there has been an increase among young people who do
not care about this issue.'” This is another indicator that, as a
result of a more uninhibited lifestyle, young Albanians are aban-
doning certain traditional social norms that result in prejudice.
This is further attested by a reduction in the gender gap, with
28 per cent of females and 38 per cent of males providing a
similar answer. On the other hand, the same findings emphasise
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the traditionalist gap between rural and urban youth, with 43
per cent of rural respondents assigning major relevance to a
partner’s virginity, as opposed to only 27 per cent of their urban
counterparts.
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To Albanian youth, their partner’s personality remains an impor-
tant element. At a national level, 83 per cent of respondents val-
ue their partner’s personality as very important. Despite a slight
drop in percentage from 2015, when 95.6 per cent of young
people responded the same way, personality remains yet again a
fundamental factor in guaranteeing a long-lasting and successful
marriage."® Females value personality more than males at 90 per
cent versus 78 per cent, respectively, indicating that a long-last-
ing and productive marriage for females is dependent on their
partner’s personality.

With regard to physical appearance as a requirement in choos-
ing a partner, 59 per cent of young people interviewed say they
consider this element to be important or very important. When
compared to the 2015 findings of 75 per cent, however, it can be
said that young people are re-evaluating the relevance of physical
appearance in favour of other factors when choosing a partner
for marriage."® Again, females pay less attention than males when
it comes to looks, with 52 per cent to 66 per cent of the respective
genders affirming this. Nevertheless, the importance of physical
beauty is one feature increasingly emphasised by young people
as a result of social media.

Educational background is another element playing an impor-
tant role when it comes to choosing a marriage partner. 70 per
cent of young respondents value education as important or very
important. 60 per cent of females and 42 per cent of males value
their partner’s education as a key element to a stable relationship.

Having common interests is a prerequisite to a harmonious
relationship; 86 per cent of young people accordingly consider
this element to be important or very important. There are no
significant differences at geographic or demographic levels, at-
testing to a generational trend.

60 per cent of young people pay little or no attention to their
partner’s nationality, another telling indicator that open borders,
youth mobility and relationships between individuals of different
nationalities are becoming a social norm in Albania. Rural youth
lag behind their urban counterparts at 44 per cent and 57 per
cent, respectively, reflecting different levels of openness in men-
tality between rural and urban areas.

To young Albanians, the definition of a happy life is to achieve
a balance between the desire to start a family, enjoy an extensive
social circle and other factors of relevance. Developing diverse social
relations and avoiding prejudice in social interactions constitute two
important indicators in young peoples’ social tendencies.

Besides marriage, social relations and friends are other ele-
ments of importance to young Albanians. 64 per cent of respond-
ents state that having many friends is very important to enjoying
a happy life. In the present survey, 56 per cent of young people
state that they have friends of different ethnic backgrounds, a
reflection of an open-minded approach as opposed to a prejudiced
one. On the other hand, 43 per cent admit to lacking a diverse
social circle, mainly due to their geographic positioning, which is
conditioned by a less diverse population as well as lack of contacts.
Youth from urban areas have a more ethnically diverse social circle
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FIGURE 25 A: Do you have friends with different background to yours?
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FIGURE 25 B: Do you have friends with different background to yours?
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FIGURE 25 C: Do you have friends with different background to yours?
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FIGURE 25 D: Do you have friends with different background to yours?
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than rural youth at 68 per cent and 48 per cent, respectively,
readily reflecting the presence of more diverse ethnic groups in
metropolitan areas.

Worth noting is that social relations among young people are
not conditioned by religious affiliation, therefore attesting to the
presence of religious tolerance among this generation. 85 per cent
of respondents state they have friends from different religious
backgrounds. Tirana shows the greatest tendency at 93 per cent,
a demonstration of the capital’s urban diversity that tends to pre-
vail over different religious backgrounds.

An interesting finding is that 5 per cent of respondents at the
national level admit to having friends who speak a different native
language from Albanian. The presence of minorities in different
parts of the country as well as the opportunity for free movement
has helped diversify the typology of social relations young Alba-
nians enjoy.

Social stratification is a phenomenon that is taking place in
various shapes and forms within Albanian society. However, 84
per cent of young people claim to have friends from different
social strata. The absence of prejudice in this regard attests to the
young age of the respondents as well as to the desire for an ex-
panded social circle that also reflects migratory tendencies within
Albanian society. Even among youth from wealthier strata, 90 per
cent of respondents claim to have friends from other social strata.

CONCLUSION

Relationships and ties with the family continue to emerge as an
overwhelmingly important feature of the social behaviour model
among Albanian youth. Socio-economic conditions and tradi-
tions underlying these relations in Albanian society act as funda-
mental factors in protecting these relationships from any sub-
stantial change. On the other hand, the typology of the
relationship model among young couples is conditioned by fac
tors that ensure a lasting relationship, whereas the concept of
marriage and having a family has not been affected, regardless of
the forms manifested in recent years. The concept of a wide so-
cial network is considered by young people to be a fundamental
element in enjoying an active life and improved emotional health.
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MOBILITY

— More than 40 per cent of young people in Albania strongly
desire to move abroad and the majority of them intend to
do so for good. Another 20 per cent also have a moderate
desire to migrate.

— The key reasons for this remain seeking better living stand-
ards and more satisfactory employment with education
assuming a backstage role.

— Germany is the absolute preferred destination for all those
aspiring to leave, followed by the UK, Italy and France.

— The young people set on leaving are determined to be ex-
cellent contributors to society in their host countries. This
includes: learning the language, displaying their best citi-
zen's behaviour and a solid work performance, sharing
knowledge and even accepting jobs that others do not like
so much.

The majority of young Albanians have not gone abroad for edu-
cational or training purposes, nor do they intend to do so in the
future. Out of the 31 per cent that have plans to do so, most of
them are women. About 7 per cent of Albanian youth have gone
abroad to study in various programmes and to obtain degrees.

A significant 86 per cent majority have not been away from
Albania for a period longer than 6 months compared to 14 per
cent who have experienced this.

Asked whether they have the desire to move abroad and how
strong this desire is, young Albanians can be split up into three
main groups: a third of them do not intend to emigrate; about
one-fourth of them, 23 per cent, have a moderate or weak desire
to leave and the rest, a majority of 43 per cent, have a strong or
very strong desire to emigrate (defined as leaving the country for
more than 6 months). Out of those who report the strongest
desire to leave the country, the majority currently reside in the
north of Albania.

It is obvious from other statistics that the desire to emigrate is not
only confined to the young. According to the Balkan Barometer,
half of the Albanian people surveyed (not distinguishing persons
by age) reported that they would consider living abroad.*®

Indeed, Albanians have in the last three years showed that
they mean what they say with regard to their emigration plans,
whether by moving to Western European countries or applying
for immigration programs for the US and Canada. Reporting on
data from Eurostat, Albanian media recently published a report
that about 22,000 Albanians, overwhelmingly under 35 years old,
sought asylum in European countries in 2017, a number that is still
small compared to over 60,000 in 2015 and about 29,000 in
2016.%" Last year marked record numbers of about two hundred
thousand Albanians applying to the Diversity Lottery Program to
get a US visa and move there.??

Out of the young people who have the desire to emigrate,
most of them, 26 per cent, see this happening in about two years,
followed by another group of 22 per cent that see this develop-
ment taking place in about five years. However, another group of
21 per cent see their plans to move abroad being realised as soon
as in the next six months. Only one-tenth of those who desire to
leave believe it will take a long time, 10 years or more, to actual-
ly happen. It is obvious that those who want to leave imagine this
happening earlier rather than later in their life.

Another strong result from the questions relating to mobility
is that most people who want to emigrate wish to do so for good
and have no plans to return. About 43 per cent of them plan to
stay for good or longer than twenty years. 13 per cent report
that they wish to stay between five and ten years, followed by
16 per cent who plan to stay up to five years. A smaller group of
8 per cent desire a short-term stay of about six months. Out of
those who wish to emigrate for good and not return, the ma-
jority are females.

In contrast to their desires and expectations, however, most
young people have not yet taken any specific action that would
make their wishes come true. When asked what they have done
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FIGURE 26: How strong is your desire to move to another country for more than six months (emigrate)?
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so far in order to be able to leave, 65 per cent state nothing. Most
of them who have taken some initiative in this regard report that
they have asked for help from friends and relatives who are already
abroad. Only about 13 per cent have taken concrete actions such
as securing scholarships, talking to potential employers or even
contacting respective embassies.

The main reasons for which young people wish to migrate
remain of a very strong economic nature. This reality has not
changed since 2014, when the last survey was carried out. 56 per
cent of those who wish to leave, thus more than half, state that
the main reason is to seek better living standards. Another 18 per
cent specifically state that they are looking for better employment
opportunities, while 17 per cent want to receive a better education
than what is offered at home. Other reasons, such as living in a
different culture or moving closer to loved ones, are not mentioned
by more than 1-2 per cent of those surveyed.

I

Women want to leave to get a degree, men want
to leave to get a job, both want to leave for a better
life on the whole.

While seeking better living standards is equally important to
both genders, one can see stark differences when it comes to
employment versus education as motives for leaving. Whereas
24 per cent of young males mention better jobs as a strong
push to leave the country, only 12 per cent of young women
say the same. The situation with education as the main reason
is completely reversed, with a quarter of young women choos-
ing this as their reason as opposed to only 12 per cent of
young men.

Germany is the ultimate and unchallenged destination for
young people both as a first and second choice. When asked to
rank their top three preferences as destinations abroad, young
Albanians mention Germany in large numbers. Germany is the
preferred first choice for 25 per cent, the preferred second choice
for 20 per cent and even third choice for 12 per cent.

The United Kingdom comes in at a solid second, account-
ing for 19 per cent of the picks for first choice and 17 per cent
as second, with another 12 per cent as third choice. Other
popular destinations include France, Italy and the United
States. Germany has been gaining ground steadily since 2014,
when the most frequently cited preferences were the UK, USA
and Italy. Many reasons have contributed to this development,
including the wave of asylum-seekers in 2015 as well as the
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FIGURE 27: For how long would you like to stay abroad?
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German demand for skilled workers and especially doctors
and nurses. In Tirana and other towns, it is a common sight
to see German-language courses crowded to the brim with
students aspiring to leave for Germany for studies, internships
and jobs.

Germany is an easy choice given the combination of strong
pull factors ?* such as economic possibilities, but also assistance
provided during the time one is waiting for immigration status
to clear.

This massive desire to go to Germany accompanied by con-
crete steps such as the ones to acquire basic language skills could
well cause some problems for Albania in the long run. Already
with regard to social issues: journalists have raised the question
of Albanian hospitals running into shortages of staff due to a
large outflow of medical professionals that want to leave.

Young people who want to leave have very different sets of
information and knowledge about various policies and charac
teristics of the countries they wish to immigrate to such as re-
garding employment, housing or even legal-status opportunities.
In every policy category, there are about 30-40 per cent who
know nothing or little about the policy and the same number
who feel well informed. In the middle, there is a smaller group
of about 2025 per cent who have some knowledge.

Out of all areas, respondents seem to know slightly more about
employment and housing and a little less about permission to
stay and educational options.

Asked about what may be the most important integration
factor — knowledge of the language of the place they wish to
move to — young people mostly fall into negative categories. 30
per cent of them do not speak the language at all and another
35 per cent only have very basic communication skills. One-fourth
of the young people feel they have good command of the foreign
language and another ten per cent claim to have excellent com-
mand of it. What is striking is that out of the people who do not
know or know only a few words of the language that is impor-
tant for their moving plans, the overwhelming majority, about
90 per cent, appear very willing to learn it.

About 60 per cent of young people who desire to move al-
ready have an invitation or some support from someone they
know who is already at their desired destination, whereas 40
per cent state that they do not have such a starting point.
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FIGURE 28: What have you done so far in order to leave the country?
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FIGURE 29: What is the main reason for which you would move to another country?
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FIGURE 30: Where would you prefer to move to? Rank up to three countries you favor the most
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FIGURE 31: To what extent are you familiar with the available possibilities for immigrants / foreigners in the
MOST desired (1st ranked) host-country in terms of:
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FIGURE 32 A: What is your level of proficiency of the
official language of the MOST desired (1st ranked)
host-country?
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The majority of young people who want to leave to a foreign
country want to be contributors to their host society in a variety
of ways. The overwhelming majority of them, more than 90 per
cent, are ready to be loyal and good citizens wherever they go,
to summon up a high level of professional performance and
even share their knowledge and skills. Again, a majority, over
80 per cent, are willing to contribute to the cultural and scien-
tific development of their host country. Three-quarters of the
people that want to leave, especially young males, are even will-
ing to accept jobs that the local population might not like.
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country, to what extent are you willing to learn it?

FIGURE 32 B: If you don’t understand / speak the official language of the MOST desired (1st ranked) host-
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host-country? How?

By being a good / loyal citizen

By demonstrating high job performance

By sharing specific knowledge and skills

By accepting a job that is less desired by the local population

By contributing to the cultural and / or scientific development

FIGURE 33: Would you say that you will / would contribute to the development and prosperity of the

%

. Yes Don't know
No . No answer Total (N=814)
CONCLUSION more efficient. The reasons for this lack of enthusiasm to excel

The immigration potential of young Albanians is very high. Alba-
nian institutions should reconsider the laid-back approach they
have towards this issue and fully come to terms with the likely
long-term ramifications of this issue, such as effect on the pen-
sions scheme, lack of qualified medical staff as well as brain-drain.

Itis at the very least baffling how young people can be intent
on contributing all these positive traits and working hard to make
it as valuable citizens abroad, but at the same time seem discour-
aged in doing the same at home. If this inspiration to perform
and behave at their very best could be concentrated on life in
Albania, many processes of change would be quicker and much

at home are to be found in the difficult transition of Albania over
a longer period of time and especially in the corruption and
aggressive polarisation of Albanian politics. Policymakers should
indeed tap into this potential and reverse its direction in the
direction of the home society in order to achieve de facto Euro-
pean integration of Albania. Finally, host countries should also
consider being more transparent and clear in their messaging to
potential migrants as far as what their desirability, status and
long-term opportunities are. This would negate the current dou-
ble-speak, with some European countries complaining about
migration while sponsoring many programmes which encourage
qualified people to leave the region.






7

43

L A———
EDUCATION

MAIN FINDINGS

— 38 per cent of young people claim to be somewhat pleased
with the quality of their education

— 54 per cent of young people admit to having paid money in
exchange for better exam grades

— 63 per cent of young people state that current qualifications,
school, and the university system do not reflect current needs
in the labour market

— 49 per cent of young people claim to have achieved an 8-9
and 9—-10 grade-point average (GPA) during their last year of
studies

— 54 per cent of young people admit to having struggled in
finding employment after concluding their cycle of studies.

DETAILED ANALYSIS OF FINDINGS

When it comes to the quality of education in Albania, only 38 of
youth claim to be somewhat satisfied, as opposed to 55.5 per
cent in 2015 24, whilst 17 per cent are not satisfied at all. Only
11 per cent of young people in Tirana claim to be very satisfied
with the quality of their education.

As for paying to better their grades on university exams,
54 per cent of Albanian students admit this phenomenon is wide-
spread. Compared to year 2015, when only 45.7 per cent gave
the same answer, there is a significant increase in youth's percep-
tion in this regard, especially among 61 per cent of the 18-21-
year-old age group who have attended university.*®

A correlation between education and the labour market is very
important to young people. 63 per cent of respondents state that
the training, school and university system is not adapted to cur-
rent needs in the labour market. The age groups of 22-25 and
26-29, who have completed their studies and are trying to meet
the challenges of the labour market, account for the highest per-
centages at 69 per cent and 67 per cent, respectively.

Internships help improve the practical skills of youth. How-
ever, 83 per cent of young people, mainly with a high school
education, claim to not have performed any internship during
their study cycle. This indicates a significant gap between the
theoretical and practical aspects of education, thereby having a
negative impact on work skills of young Albanians. Rural youth
suffer the most in this regard with 87 per cent stating they have
not performed an internship, as opposed to 78 per cent of urban
youth, who benefit from a higher concentration of institutions
and businesses in cities.

There are certain differences in the level of education among
the young people interviewed. 43 per cent of respondents claim
to have only completed primary education (9 levels) while anoth-
er 27 per cent have completed secondary education (high school).
5 per cent of respondents have completed vocational education,
9 per cent have completed university studies and only 7 per cent
have a post-university degree. The study does not include those
who have obtained doctoral degrees.



44 YOUTH STUDY ALBANIA 2018/2019

FIGURE 34 A: How satisfied are you generally with the quality of education in Albania?
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FIGURE 34 B: How satisfied are you generally with the quality of education in Albania?
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FIGURE 35: How satisfied are you generally with the quality of education in Albania?
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FIGURE 36: Do you agree that there are cases where grades and exams are ‘bought’ in institutes /
universities in Albania?
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FIGURE 37: Do you think that in your country, training, school and university education are well adapted
or not well adapted to the labor market?
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FIGURE 38: Within your education so far, have you ever participated in a practicum or internship?
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FIGURE 39: What is your highest education level completed so far?
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Young Albanians have different objectives and goals with regard  other hand, only 2 per cent of respondents wish to pursue voca-
to their education. Findings show that 36 per cent of respond-  tional education despite an extensive campaign from the incum-
ents aim to complete an MA as their highest level of education.  bent government to increase awareness of the impact of voca-
Females lead in this regard at 45 per cent, as opposed to only 29 tional education on employment opportunities. Completing
per cent of males, which indicates a tendency for a long-lasting ~ studies up to an MA degree remains the main educational objec
educational cycle among females. Only 14 per cent of young Al-  tive of young Albanians. This is a drop from 54.8 per cent in 2015,
banians aim to complete their studies by achieving a BA, whilst  but the difference of 4.8 points has not translated into other
another 10 per cent wish to complete doctoral studies. On the  choices of education by young people. 2
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FIGURE 40: What is the highest education level you are aspiring?
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Young Albanians have strong convictions when it comes to the  The current educational status of young Albanians is as follows:
type of education they want to pursue, with 76 per cent of re- 44 per cent currently attend high school, 11 per cent are pursuing
spondents claiming to be certain or very certain about their  postgraduate studies, whilst another 37 per cent are not attend-
choices. In addition, young people express a conviction that their  ing any level of education. Of the latter, 41 per cent come from
educational choice reflects positively on their skill set and em-  rural areas with limited educational opportunities after the com-
ployment opportunities in the labour market. In this regard, Tira-  pletion of compulsory primary education, whilst 34 per cent are
na youth express a stronger conviction than their counterpartsin =~ members of the 18-21-year-old age group and therefore are part
the rest of the country with 65 per cent and 47 per cent of re-  of the active workforce.

sponses, respectively.
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FIGURE 41: What is your current status in terms of education?
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How young people spend their study time and how they feel re-
garding education is an indicator of their inner awareness with
regard to education challenges.

Findings show that young Albanians spend on average two
hours a day studying. 17 per cent of respondents state they spend
0-1 hour/day studying, 32 per cent spend 1-2 hours, 27 per cent
2-3hours, and 23 per cent spend more than 3 hours/day. For the

latter group, there is a significant increase from only 14.1 per cent
recorded in 2015, which points to an increase in awareness among
young people in a world dominated by the knowledge economy.?”
In this regard, gender ratios attest to females spending more time
studying than males at 38 per cent and 10 per cent, respectively.
Nevertheless, findings show a drop from 2015, when 42.7 per cent
of female students spent more than 3 hours per day studying.



50

YOUTH STUDY ALBANIA 2018/2019

FIGURE 42: How many hours on average do you spend studying (after classes / at home) per day?

TOTAL

EDUCATION

Up to 8-9 years of school (N=631)

AGE

URBANITY

GENDER

[ Morethan3

2-3 0-1

University or higher (N=191)

(N=1.200)

High school (N=376)

26-29y.0. (N=474)
22-25y.0. (N=303)
18-21y.0. (N=240)
14-17 y.0. (N=183)

Rural (N=292)
Urban (N=429)

Male (N=379)
Female (N=342)

25

8
23}

320}

40

27

32

28
32

P
20

27 E2sy

25 I 251
BE ol
- emim——

LIS I VAR 1] |

450

{26 N

23 T E

40

28 s

L 25 I ]
{28 I —5

21 ot

33 I EETE

[ Don'tknow

I Noanswer

%

*only to those who are studying

TOTAL

ALBANIAN REGIONS

AGE

URBANITY

GENDER

[l Very easy and completely stress free
[ Easyand not particularly stressful
Hard and stressful to some extent

Quite hard and stressful

(N=721)

Central (N=363)
North (N=133)
South-East (N=61)
South-West (N=164) |2

26-29y.0. (N=12)
22-25y.0. (N=58)
18-21y.0. (N=194)
14-17 y.0. (N=457)

Rural (N=292)
Urban (N=429)

Male (N=379)
Female (N=342)

1 P25
28
f 25
17
T
16
13
L
15
17

FIGURE 43: In your opinion, what is everyday life in your school / university like?
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FIGURE 44: What was your average grade during the last academic year?
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Daily life at schools and universities is somewhat difficult and
stressful for 41 per cent of young people interviewed. On the
opposite end of the spectrum, 34 per cent of respondents claim
itis an easy-going and stress-free experience. 57 per cent of the
age group of 22-25-year-olds claim to experience greater diffi-
culties and stress, indicating a more challenging environment in
post-graduate studies.

When it comes to GPA scores during the last year of studies,
49 per cent of respondents claim to have achieved a GPA of 8—9
and 9-10, whilst 3 per cent concede a GPA of only 7—8. In both
cases, females lead males with 35 per cent and 21 per cent,
respectively, in the 8—9, 9—10 GPA range, and 32 per cent and
13 per cent, respectively, in the 7—8 GPA range, emphasising the
strength of female students in the education cycle. Only 19 per
cent of students from rural areas claim to have scored in the
9-10 GPA range, as opposed to 24 per cent in urban areas, an
indicator of the specific conditions in rural areas where, beside
their studies, young students also spend time contributing to the
household economy.

Education and employment are two inseparable elements.
However, 54 per cent of respondents expect they will have a
hard time or very hard time in finding employment after finishing
their studies. Only 38 per cent expect little to no difficulty in
finding a job. Here the gender gap is striking at 35 per cent of

females expecting a very hard time finding a job, as opposed to
only 28 per cent of males. Formally speaking, the labour market
should be free of gender discrimination, but in reality females
are faced with various discriminatory practices that make their
employment more difficult.

CONCLUSIONS

The level and quality of education, considered to be strongly re-
lated to employment, remains an issue of persisting concern
among Albanian youth. Their concerns about education are relat-
ed not only to phenomena within the school, but especially to
the need to match educational programs to labour market de-
mands. Gender categories among Albanian youth continue to
display different approaches toward studying and therefore dif-
ferent outcomes along with these, attesting to a stubborn trend
among them. However, despite an increase in numbers of those
who are undergoing vocational education, completing university
studies remains a fundamental objective in the conviction that a
university degree provides for better employment opportunities.
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EMPLOYNENT

MAIN FINDINGS

— 48 per cent of employed young people say their job does not
fit with their profile of education and qualification

— 36 per cent of employed young people say their job requires
a lower level of qualification/education than their own

— On average, young people work 41 hours per week. In rural
areas, they work 43 hours per week

— 45 per cent of respondents expressed a preference to work in
the public sector. 44 per cent prefer the private sector

— 81 per cent of respondents state that family and social con-
tacts are important or very important in finding a job

— 71 per cent of young people state that expertise or profes-
sional skills for a certain job are a very important factor in
receiving that job

— 86 per cent of youth consider salary to be the main motiva-
tion for employment

— 76.5 per cent of young people state that is very important to
feel a sense of accomplishment when choosing a job

— Only 22 per cent of respondents claim to have been involved
in volunteer activities in the last 12 months.

DETAILED ANALYSIS OF FINDINGS

Employment status among young people remains a persistent
problem. 51 per cent of those interviewed claim they are not
employed and are not actively seeking employment. 81 per cent
of this category are members of the 14-17-year-old age group
and in the process of attending high school. 17 per cent of re-
spondents claim they do not have a job, but are actively seeking
one. 33 per cent of the latter are members of the 22-25-year-old
age group and 28 per cent are in the 26-29-years-old age group.
Young people from these two age groups have completed all
stages of the study cycle and face an uphill battle to find employ-
ment. On the other side of the spectrum, only 10 per cent of re-

spondents claim to have a permanent employment contract, a
much lower percentile than the 22 per cent registered in 2015,
indicating a significant drop in employment rates.®

According to young Albanians, there are several barriers to-
ward employment, as they have had various personal experiences
in facing such barriers. Hence, the study’s focus has concentrated
only on those age groups that have completed the study cycle
and are actively seeking employment.

According to the above categories, the quality of school grades
has not constituted a barrier to employment in the local labour
market. 82 per cent of respondents state they have never been
refused an employment opportunity because of their GPA during
undergraduate and graduate studies. However, only 26 per cent
of those with only a high school diploma could state the same.
This trend is the same in urban as in rural areas, indicating that
employers look first and foremost at previous work experience
and practical skills when hiring a potential employee.

Nor has the level of education been an employment barrier in
the local market, according to respondents. 75 per cent of young
people claim they have never been refused a job application be-
cause of their level of education, whilst 23 per cent state the
opposite. 24 per cent of youth in the 18-21-year-old age group
have had a negative experience in this regard. It is worth noting
thatin the same age group, 40 per cent of those with a high-school
diploma and 30 per cent of those with only a primary education
(9 levels) have suffered a negative experience.

Only 15 per cent of young Albanians interviewed claim to have
migrated in search of better employment opportunities, but 83
per cent say they have not felt such a need. It is worth emphasis-
ing that 24 per cent of respondents in the 26-29-year-old age
group, who have completed the study cycle, have migrated toward
regions with greater employment opportunities.

Employed youth face a different average number of working
hours per week depending on gender and geographical location.
In general, respondents state that they work an average of 41 hrs/
week, registering an increase from 38 hrs/week in 2015.%° It is
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FIGURE 45: What is your current employment status?
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FIGURE 46: Have you personally made one or more of the following experiences: Not being able to

get the aspired job, because of bad school grades
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*only to those who have finished one of the education cycles
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FIGURE 47: Have you personally made one or more of the following experiences: Moving for job after school,
because there was no appropriate job for me in my region
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FIGURE 48: How many hours per week do you work on average?
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(one that you have been trained / educated for)?
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FIGURE 49: Do you currently work on a job within your profession
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also worth noting the difference in gender, with an average of 43
hrs/week for males and 37 hrs/week for females. There are also
differences between rural and urban areas, with an average of 46
hrs/week for rural youth and 39hrs/week for their urban counter-
parts. In addition, there is a difference between Tirana and other
urban areas, with averages of 34 hrs/week and 43 hrs/week, re-
spectively. Such discrepancies attest to the differences in so-
cio-economic conditions among Albanian regions, which in turn
have an impact on the average number of working hours per week.

Compatibility between job positions and educational back-
ground among young people remains a common challenge in
day-to-day reality. 48 per cent of young people currently employed
say their jobs do not align with their occupation and qualification.
The discrepancy is greater than the score of 41 per centin 2015.3°
The widening gap indicates a lack of coordination between the
educational system and the labour market. Nevertheless, 38 per
cent of young people claim their job is almost or fully compatible
with their education, which is only a 1 point increase from the
2015 level of 37 per cent.

On the other hand, 53 per cent of young people interviewed
state they currently hold a job in accordance with the formal lev-
el of their education. Another 36 per cent claim they work at a
job requiring a lower level of education. The need for employment
pushes young people to accept opportunities below their level of
qualifications. Such an approach is similar among males and fe-
males; however, there is a difference between socio-economic

strata. 45 per cent of young people from the poorest economic
strata are more likely to accept a job position for which they are
overqualified, as opposed to only 34 per cent of those coming
from the middle class.

There is also a significant difference in employment between
private and public sectors. 84.5 per cent of respondents are em-
ployed in the private sector and only 14 per cent work in the
public administration. None of the respondents work for a domes-
tic or international NGO.

Young people’s desires and preferences for employ-
ment are closely linked to their perception of the labour market.
45 per cent of young people express a preference for employment
in the public sector, a 3-point drop from 48 per cent in 2015.
This could be explained by changes in labour-market dynamics.
On the other hand, 44 per cent of respondents claim they have
a preference for the private sector, a 6-point increase from 38
per cent in 2015.%" The decrease in the gap in preferences be-
tween public and private sectors indicates that young Albanians
are re-evaluating the private sector as a provider of good em-
ployment opportunities. Males show a greater preference than
females for work in the private sector at 52 per cent and 33 per
cent, respectively, perhaps a reflection of gender-related diffi-
culties females may face in this sector.

Meanwhile 57 per cent of females are actively seeking work,
followed by 46 per cent of males, a telling indicator of the great-
er difficulties women face in this regard due to labour-market
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FIGURE 50: In your opinion, how important are each of the following factors, when it comes to finding
a job for a young person in your country?
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FIGURE 51: In your opinion, how important are acquaintances (friends, relatives ...) when it comes to finding
a job for a young person in your country?
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typology. Both urban and rural areas display the same percentage
of active young job-seekers, as employment challenges remain
the same beyond geographical aspects.

According to findings, there are a number of formal (education,
experience) and informal (social ties, luck) factors that better de-
scribe dynamics in the domestic labour market.

Connections and social ties remain among the most important
factors in youth employment. 81 per cent of young people state
that social ties (relatives, friends) are important or very important
in finding a job, a 5-point increase from 76 per cent in 2015, indi-

cating an increase in relevance in this category. 32 Also, for 73 per
cent of respondents in Tirana and 60 per cent of respondents in
other cities, social ties remain a very important element, adding
emphasis to this indicator, as the capital is the biggest employer
of youth in the country.

On the other hand, 71 per cent of young people maintain that
expertise and professional skills are very important in getting hired.
Hence, young Albanians are aware that qualifications remain a
deal-breaker even in the face of informal factors impacting em-
ployment.
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FIGURE 52: In your opinion, how important is level of education when it comes to finding a job for a young
person in your country?
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FIGURE 53: In your opinion, how important are connections with people who are in power when it comes
to finding a job for a young person in your country?
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Educational level is also highly valued by young people as a key
factor in increasing employment chances. 69 per cent of re-
spondents characterise education as being very important, and
there are no significant differences between rural and urban
youth in assigning relevance to this factor.

Ties to powerful people could also play an important role in
finding employment. 57 per cent of young Albanians consider such
connections to be very important, hence providing another indica-
tor adding emphasis to the relevance of informal factors in employ-
ment. Urban youth are more convinced in this regard than those in
rural areas, with 62 per cent and 49 per cent of respective respond-
ents considering connections to be a very important factor.

Luck is another element young people value as a relevant
factor in employment. 49 per cent of the young people inter-
viewed identified luck as very important in finding a job. Women
seem to be more superstitious in this regard, at least as far as 52
per cent of them are concerned, as opposed to 47 per cent of
males. This is another indicator that perhaps informal factors hold
more weight than formal ones in the domestic labour market.

One’'s birthplace or origin is not considered a relevant factor
in finding employment. Only 21 per cent of young people consid-
ered it to be very important, whereas 38 per cent consider it not
at all important.

Finishing your studies and/or having work experience
abroad play an important role in employment. 58 per cent of
young people think that being educated and/or having worked in
another country is very important in finding a job. The numerous
young Albanians studying abroad, emigration, and the transfer of
skills have become key factors for Albanian employers. In this re-
gard, females value these factors more than males with 63 per
cent and 54 per cent, respectively.

The relation between employment and membership in a
political party has long since become a social cliché. 41 per cent
of respondents admit that membership in a political party plays a
very important role. Here there are no major differences between
males and female respondents or between rural and urban youth.
However, Tirana youth show a stronger trend in this regard, reg-
istering 48 per cent, as opposed to only 29 per cent in other cities
where family ties are perhaps a more decisive factor given the
smaller population.

Other than the abovementioned elements, young Albanians
have to consider a number of motivating factors (salary, work
environment, career path, ethics, and colleagues) when faced with
the challenge of employment.

Salary is always a key motivator when considering a job. 86
per cent of young people identify salary as a very important factor
when choosing a job. The demand for dignified pay that reflects
education and experience is more than legitimate.

Workplace safety is another major element when accepting
a position. Findings show that 85 per cent of young people con-
sider workplace safety to be very important when deciding wheth-
er to accept a job offer. Both sexes seem to have the same aware-
ness in this regard: this is affirmed by 90 per cent of females and
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89 per cent of males, respectively. However, workplace safety is
more important among young people in Tirana than those in
other cities at 93 per cent and 78 per cent, respectively.

Working with other people plays a significant role when
choosing a job. For 74 per cent of respondents, the possibility of
working with other people is a very important factor when decid-
ing on a job. The opportunity to strengthen social ties in the work
environment is an indicator of motivation. 85 per cent of Tirana
youth consider this element to be very important, with this figure
being 72 per cent in the other main cities, attesting to a more
dynamic socialisation trend in metropolitan areas.

Working with colleagues of your liking is both a matter
of satisfaction as well as a very important factor in the job one
chooses. Hence, 65 per cent of respondents did not hesitate to
identify this element as very important to their job of choice.
Females seem to have a slightly more pronounced preference in
this regard than males, with 67 per cent and 63 per cent, respec-
tively, affirming this. There are no notable differences between
urban and rural areas.

The opportunity to have a career is the motivational pillar
of employment. 72 per cent of young people state that having a
career path is very important in choosing a job. Young women
value career opportunities more than males at 77 per cent and 67
per cent, respectively, indicating a stronger drive among women
to fight gender differences and achieve gender equality.

Feeling fulfilled is another highly motivating element in
choosing a specific job. Findings show that 76.5 per cent of young
Albanians think it is very important to choose a job that gives them
a sense of fulfilment.

The opportunity to contribute to society is an ethical
objective. Nevertheless, 71 per cent of respondents felt this ele-
ment is very important when choosing a job. This indication of
social empathy is stronger in Tirana than in other cities at 81 per
cent and 66 per cent, respectively.

Free time after work plays an important role in the emo-
tional health of young people and in strengthening social ties.
Thus, for 74 per cent of young people it is very important to
consider free time when choosing a job. Tirana youth lead the
way in this regard at 86 per cent, as opposed to 71 per cent in
the other cities. Perhaps this could be explained by the fact that
the country’s capital provides for more leisure opportunities, and
free time after work matters to them.

The level of voluntary commitment in a society reflects
the level of social engagement and responsibility felt among young
people. However, only 22 per cent of respondents admit to having
performed some volunteer work during the last 12 months. The
majority of 78 per cent have not participated in any volunteer
(unpaid work) activity in the last 12 months. It is worth noting that,
within the 18-29-year-old segment, the older the respondents, the
less likely they were to get involved in volunteer work. 90 per cent
of respondents in the 26-29-year-old age group admit to not hav-
ing beeninvolved in volunteer activities, which might indicate that
voluntary engagement usually takes place during school years. For
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FIGURE 54 How important for you personally are the following when it comes to choosing a job today?
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those who have been involved in voluntary activities in their life,
14 per cent say this was during university or school years, while
86 per cent say they have not performed any voluntary work in
the last 12 months.

Voluntary work for NGOs remains low. Only 2 per cent of re-
spondents claim they have performed voluntary work for NGOs,
whilst 98 per cent have not done so in the last 12 months. Also,
involvement in civic initiatives remains insignificant. Once again,
only 2 per cent have been involved in civic initiatives, whilst this
has not been the case for 98 per cent in the last 12 months. None
of the respondents claimed to have performed some unpaid or
voluntary work with public services such as a fire brigade or first-
aid service. When asked about voluntary work for international
NGOs such as Amnesty International or Red Cross, only 2 per cent
answered in the affirmative, whilst the remaining 98 per cent
stated that they have had no experience whatsoever in this con-
nection. The almost non-existent commitment, only 1-2 per cent,
also applies to voluntary work for political parties, unions, and
youth organisations.

CONCLUSIONS

The issue of youth employment remains a key element conducive
to the future occupational and individual development of young
people. Their concern is that job offers in the labour market do
not match their education qualifications, yet they have no choice
but to accept them. On the other hand, they continue to appre-
ciate the importance of informal employment criteria (social ties,
acquaintances, etc.) compared to formal ones (education, experi-
ence) in the labour market. In choosing a job, young people take
into account salary and working conditions as well as relations
with colleagues, which they consider to be a prerequisite for a
positive environment that promotes career development. Youth
engagement in unpaid volunteer work with various NGOs and
institutions remains low, indicating limited social involvement.









POLITICS

MAIN FINDINGS

— 62 per cent of young people say they have no interest in
politics

— 31 per cent of respondents think they are not at all represent-
ed in politics

— 28 per cent of youth admit that their political convictions do
not align at all with those of their parents

— 69 per cent of respondents state they would vote in the next
elections

— Internet is their main source of information on politics for
63 per cent of respondents

— Only 24 per cent of respondents use social networks as the
main source of information on politics

— 52 per cent of young people would prefer a strong-handed
leader for the public good

— 53 per cent of young people think that political opposition is
necessary for a healthy democracy

— 80 per cent of respondents stated the fight against organised
crime and corruption to be a main priority for the government

— Young Albanians stated that economic well-being and em-
ployment are the most important political values

DETAILED ANALYSIS OF FINDINGS

Information and interest in politics

With regard to politics, 62 per cent of young Albanians claim to
be not at all interested. Of significance here is the increase of 22
points from 40 per cent recorded in 2015, a telling indicator of
how quickly young Albanians are losing interest in politics. Only
3 per cent state that they are very interested, a drop of 4 points
from the 7 per cent recorded in 2015.3 The level of disinterest in
politics is the same among urban and rural youth, reflecting gen-
eral apathy on a national level. Females show a greater level of
disinterest than males at 73 per cent versus 62 per cent.
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The level of disinterest among youth is also reflected when it
comes to political developments in the EU. 61 per cent of re-
spondents admit to being completely disinterested. Even here
there is a significant increase of 18.3 points from the 42.7 per
cent recorded in the 2015 survey.>* However, perhaps due to a
higher need for information, the numbers are lower among uni-
versity students, where only 48 per cent state that they are not at
all interested in political developments abroad.

In the same vein, 62 per cent of young people show no inter-
estatall in political developments in any country in particular. This
trend persists even when respondents are queried about the pol-
itics of a country at a regional and/or local level: 61 per cent state
that they are not interested.

The United States of America and the Russian Federation
are two major players in the international political arena and
the level of interest among young people as regards political
developments in these two countries can also serve as an in-
dicator of the level of information they have and of their atti-
tudes in this regard.

Young Albanians are not interested in US politics, however.
66 per cent of respondents express a complete lack of interest
in political developments in that country and only 5 per cent of
them stated that they are extremely interested. Despite the glob-
al political weight of the US, young Albanians display complete
indifference towards this. The same could be concluded as re-
gards politics in Russia. Findings show that 84 per cent of re-
spondents have no interest at all in Russian affairs. Given that
Russia is not a major player in Albanian politics, it is not surpris-
ing that the level of disinterest in Russian politics is greater than
with respect to US politics.

Young people display similar political indifference when it
comes to their families. 45 per cent of respondents say they
never discuss politics with their family or relatives, with no
discernible difference between rural and urban youth. Only
4 per cent of young Albanians claim to often discuss politics
with their parents.
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FIGURE 55: How much are you personally interested in each of the following:
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FIGURE 56: To what extent are your political views and beliefs aligned with those of your parents?
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The degree with which political convictions between young peo-
ple and their parents align is a social curiosity. When asked how
compatible their political views were with their parents, 28 per
cent of respondents contend that they are not compatible at all.
Here it is worth noting that there has been an increase of 14.2
points from the 13.8 per cent recorded in 2015.3% In other words,
the latest trend indicates a more independent way of political
thinking among young people. This is further attested to on the
opposite side of the spectrum: whereas in 2015 31.7 per cent
stated that their political convictions were fully compatible with
their parents, the latest results indicate a 12.7 points drop has
taken place, with only 19 per cent of respondents affirming com-
patibility. The change could be an outcome of disappointment

and indifference, resulting in attempts to avoid identification
with politics.

With regard to youth representation in politics, 31 per cent of
young people feel they are not represented at all and another 30
per cent believe they are only a represented to a small extent. Such
findings are more encouraging than in the 2015 data, when 54.5
per cent of respondents believed young people were not very
represented in politics.*®

Electoral behaviour and engagement of young people is cru-
cial, given that they constitute a considerable portion of the elec
torate in Albania.

41 per cent of eligible young voters have voted, whilst 13 per
cent of them have not participated in elections even though they
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FIGURE 57: How well do you think young peoples interests’ are represented in national politics?
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FIGURE 58A: If elections for the national parliament
were to be held and you would be eligible to
vote, would you go to vote?
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were eligible. The percentage of voter turnout increases by age
groups, with 18—=21 being at 57 per cent, 22-25 registering 74
per cent and 26-29 turning in 80 per cent, indicating a growing

awareness of the importance of voting in an electoral process
compared to 2015, when only 28.3 per cent of young people
stated that they had voted.?”

With regard to their willingness to take part in the next elec
toral process, 69 per cent of respondents stated they would vote.
Young people from rural areas express a more pronounced inten-
tion to participate at 72 per cent, as opposed to 66 per cent of
youth in urban areas. Even young people from other major cities
are more committed voters, with 69 per cent and 73 per cent
expressing support for voting as opposed to only 60 per cent of
young people from Tirana. Youth of voting age are not character-
ised by indifference, as the electoral process is apparently the
moment when they feel the weight and impact that their vote
may have.

Embarking on a political career is something young people do
not look forward to. When asked if they would like to hold a
political office, 52 per cent of respondents answered negatively.
On the other hand, 26 per cent of young people stated that they
would perhaps be willing to hold a political office, reflecting the
dilemma of youth as regards political engagement. Males show a
stronger trend than females toward a political career at 29 per
cent and 23 per cent, respectively.

How young people get their information on politics is impor-
tant given their role in the formation of opinion.

Internet continues to grow as an important source of political
information for young Albanians. 63 per cent of respondents stat-
ed that the Internet is their main source of information, a significant
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would you go to vote? By gender and by urbanity

FIGURE 58B: If elections for the national parliament were to be held and you would be eligible to vote,
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FIGURE 59: “Incomes of the poor and the rich should be made more equal”
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increase of 24 points from 39 per cent in 2015. In this regard
there has also been a significant increase among youth in rural
areas, reaching 59 per cent. On the other hand, television re-
mains the classic medium of information for youths. 73 per cent
of respondents state that they receive their information from
TV, registering a drop of 14 points from 87 per cent in 2015.
Clearly, other mediums and above all the Internet have moved
up in priority. *®

Printed press and radio have gradually lost ground as informa-
tion sources in the face of new communication technologies.
96 per cent of respondents claim they do not use the written press
as a source for daily political information, while 98 per cent do
not use radio. Nor do discussions with family or friends constitute
a source of information for young people at 82 per cent and 85
per cent, respectively. We see here a significant increase of more
than 40 points from the 40 per cent recorded in 2015.

Even though social networks have become the bread and butter
of communication for young people, only 24 per cent of them
claim to use social networks as a source of information on daily
political developments, whilst 76 per cent state just the opposite.
Therefore, it is safe to say that social networks prefer to focus on
other subjects, and not on politics.

About 23 per cent of young people believe that their political
convictions align with the left, 29 per cent with the centre, and
18 per cent with the right.

The attitude of young people on issues such as social inequal-
ity, public property, and the role of state in society defines their
level of conviction and opinions on elements of public policy.With
regard to social inequality, 67 per cent of young people agree
there must be a more equal distribution of income between the
rich and poor. The level of social inequality affects young people
head on. It is interesting that 58 per cent of young people from
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FIGURE 60: How satisfied are you with the state of democracy in (Albania) in general?
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FIGURE 61: Do you agree or disagree with the following statements:
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wealthier strata are in favour of a more just distribution of income, ~ which indicates that the public management of enterprises in a

indicating that everyone has something to gain from the struggle  free market context need not be a taboo.

for social equality. On other hand, 80 per cent of young people agree that the state
What is more, 55 per cent of young people agree that the  must take more responsibility upon itself and 80 per cent of respond-

state must increase its ownership of businesses and enterprises,  ents from wealthier strata approve of this notion of the social state.
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FIGURE 62: Have you tried to do each of the following:
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FIGURE 63: To which extent should the national government focus on the realization of each of the
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Competition is not seen as something negative by young Albani-  President’s Office, the Parliament, local government, political
ans. 32 per cent of respondents do not agree that competitionin ~ parties, and civil-society organisations.

a free market context brings the worst in people. Urban youth ~ Young Albanians have little faith in the country’s main institutions
show a more positive attitude in this regard at 36 per cent, as  such as the President’s Office, the Parliament, and the govern-
opposed to only 25 per cent of youth in rural areas, where com-  ment. 51 per cent of respondents say they have no faith in the
petition may be more unforgiving. On the other hand, 28 per  President’s Office, 51 per cent have no faith in the Parliament,
cent of young people agree with the statement that competition ~ and 48 per cent have no faith in the central government. There is

brings out the worst in people. a slight improvement compared to the 2015 results, but the lack
78 per cent of young Albanians agree that honest and ded-  of faith remains high.>¢

icated work brings about a better life from a long-term perspec- Young people also display high levels of mistrust toward civil

tive — perhaps a reflection of young people’s ethical attitude  society organisations. 40 per cent of respondents have no faith in

towards work. CSOs. The level of distrust is greater toward political parties. 58 per
Trust in institutions is of fundamental importance in a dem-  cent of respondents say they have no faith in these organisations.

ocratic system in guaranteeing social cohesion and sustainabili- In addition, 39 per cent of young Albanians have no faith in

ty. This group of institutions includes the government, the local government.



In the same vein, 30 per cent of young people do not have faith
in the printed press and 44 per cent do not trust the unions. The
same could be said with regard to big companies, in which only
6 per cent have faith, while 31 per cent of respondents do not
trust them. With regard to banks, 28 per cent trust them and 25
per cent do not trust them at all.

Young people express weak trust in volunteer movements. 28

per cent have faith in them, but 27 per cent do not.
International organisations such as the EU, UN, OSCE, and NATO
play an important role in the global arena as well as in Albanian
affairs. However, the faith of young people in these organisations
varies according to the scale of information and perceptions they
have. The European Union is a cherished destination for Albani-
ans, yet only 50 per cent have complete trust in the EU. Complete
faith in UN is only at 42 per cent, 37 per cent for the OSCE, and
42 per cent for NATO.

Quality of democracy becomes an important element when
young people view it as a political system of governance.

With regard to the level of democracy in the country, 25 per
cent of respondents are not happy, 38 per cent are somewhat
happy, and only 11 per cent are very happy. This is a notable in-
crease from 2015, when only 22.5 per cent of young people said
that they were somewhat happy. Yet statistics show a general lack
of faith in the various institutions that make up the democratic
system in Albania.

55 per cent of young Albanians fully agree that democracy is
a good form of governance and only 4 per cent disagree with this
statement. This is further emphasised by 45 per cent of respond-
ents disagreeing with the statement that dictatorship can be a
better system of governance than democracy under certain cir-
cumstances, even if 15 per cent do agree.

On the other hand, 52 per cent of young Albanians expressed
they preference for a leader who rules with a strong hand, which
could be explained by the fact that many young people have yet
to acquire the political awareness that that there is a risk that
strong-handed leaders will become authoritarian. In the same vein,
61 per cent of respondents agree that the country needs a strong
party to represent the interest of the people.

62 per cent of young Albanians agree it is every citizen’s duty
to vote in a democracy, thereby reflecting a degree of awareness
that casting one’s vote is the most important instrument in a
democratic system.

Not surprisingly, young people seek to have an impact on
politics. 60 per cent of respondents declare they should have more
opportunities to make their voices heard. On the other hand, 46
per cent of respondents think that politicians are not interested in
young people’s opinions, a clear reflection of youth'’s general dis-
trust in politics.

Young Albanians have clear notions as regards the political
system in democracy. 53 per cent agree that political opposition
is necessary for a healthy democracy.

They do not see violence as an instrument for conflict-resolu-
tion and 60 per cent of respondents disagree with the statement
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that every society has conflicts that can only be resolved by vio-
lence. Young people are usually the first victims of violence and
their awareness lends a stronger emphasis on resolving conflicts
by other means.

48 per cent of young people interviewed admit to not know-
ing much about politics. This lack of political knowledge is strong-
er in rural than in urban areas at 54 per cent and 44 per cent,
respectively.

Young people are not afraid to voice their political indifference,
while 86 per cent state that they have signed a political petition
or participated in similar initiatives.

Protests are a common means of democratic disagreement,
but 83 per cent of young Albanians state that they have not par-
ticipated in any such civic activities, which is telling of the general
apathy when it comes to possibilities for citizens to react in a
democratic system. Nor are young Albanians interested in volun-
teer and/or civil-society activities. 75 per cent of respondents ad-
mit they have not participated in any such activities, once again
emphasising a tendency for apathy.

Young people’s inclination to stay away from politics is em-
phasised by the fact that 87 per cent of them state that they have
never been involved with a political party or group.

With regards to ethical decisions, young Albanian display an
ethical awareness that is only in the early stages of development. 92
per cent of respondents state they have not taken an ethical stance
by refusing to purchase certain products for political or environmen-
tal reasons. Product boycott campaigns for political or environmen-
tal reasons are a novelty in Albanian society, which in turn can explain
the lack of involvement of young Albanians in this regard.

The lack of engagement in politics by young people is also
supported by the fact that 90 per cent of respondents have not
participated in online political activities via social networks.

The way young people define and assess priorities in govern-
ance also reflects the level of their awareness regarding the de-
velopment process of their country.

80 per cent of young Albanians consider the fight against
organised crime and corruption to be a priority for the government.
On the other hand, this is an indicator of ongoing public discourse
since 2015 in connection with reform of the judicial system and
other aspects.

With regards to illegal emigration, 49 per cent of respondents
agree the government must do more to fight the phenomena.
Young women express stronger agreement with this statement
than young men at 56 per cent compared to 46 per cent. 58 per
cent of Tirana youth support this statement, while 58 per cent are
opposed, compared to 46 per cent in other cities.

Strengthening the national identity is another element young
Albanians consider to be a priority for their government. 48 per
cent of respondents agree the Albanian government must do more
in this regard. Globalisation, migration, conflicts with neighbour-
ing countries, the role of the media in the multiplication of aspects
relating to identity have pushed young people to seek to protect
and strengthen their national identity.
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80 per cent of Albanian youth consider economic growth and
development to be an important national priority which requires
a stronger engagement by the government. On the other hand,
it is interesting that 60 per cent of young people also assign pri-
ority to strengthening the Albanian military and national security.

Young Albanians feel strongly about nature and the environ-
ment in their country. 77 per cent agree that protecting the envi-
ronment must be a priority and that the government must do
more in this regard.

Social and economic freedoms are two pillars of social devel-
opment and this is reflected in the strength of awareness of these
among young people.

79 per cent of young people interviewed agree that it is very
important for the government to guarantee human rights and
freedoms as well as provide social security. Given the role of youth
and women in society, 71 per cent of respondents agree that
women’s position should be strengthened and 75 per cent agree
that youth's position should be strengthened. Only 44 per cent of
young people agree the government must work harder to encour-
age demographic growth, which indicates a low degree of aware-
ness on demographic issues.

Priorities in economic development are directly connected to
young people’s perspective on life, reflecting a strong focus on
employment issues. Thus, 84 per cent of respondents agree that
reducing unemployment must be the government’s number one
priority, whilst 61 per cent consider it to be very important for the
government to foster growth of private entrepreneurship.

When asked about prospects for economic development in
the next 10 years, 27 per cent of young people believe the econ-
omy will improve considerably, noting a 15.4-point increase from
11.6 per cent of respondents in 2015. 32 per cent think that eco-
nomic growth will only be moderate, a drop of 32.1 points from
64.1 per cent in 2015. Given these findings, one can say that
optimists and sceptics account for roughly equal percentages in
young people’s perception of economic development.

The role and weight of Albania in regional and international
politics and the juxtaposition of Albanian values with EU values
reflect different levels of information and perception among youth.

31 per cent of young Albanians state that national interests
are not strongly emphasised in global politics because Albania is
a small country. Only 32 per cent believe the role of Albania will
increase globally in the next few years. However, 70 per cent of
respondents state that they are proud of being a citizen of their
country. Rural areas score a higher percentage here at 76 per cent,
whilst urban areas drop to 66 per cent.

Even though Albania has not been affected by the massive
wave of immigrants and refugees, 31 per cent of young people
state they would not accept many immigrants and refugees in
their country, whilst 16 per cent would. Once again, rural youth
are the most conservative elements, at 34 per cent as opposed to
29 per cent in urban areas. Given the fact that Albania is a country
with a high percentage of emigrants, the opposing tendency of
accepting immigration is surprising.

Young Albanians reflect upon the rights of women, ethnic minor-
ities, people with disabilities, and religious communities in ac
cordance with their convictions and level of information.

43 per cent of young people agree that women do not enjoy
many rights, with this being affirmed by 55 per cent of females
and 32 per cent of males, respectively. On the other hand, 40 per
cent of respondents agree that women enjoy enough rights (30
per cent of women and 48 per cent of males, respectively). There
is clear gender gap in the assessment of whether women possess
or do not possess enough rights.

Ethnic minorities have different perceptions as regards their
rights. 36 per cent of young people from ethnic minorities believe
they do not have many rights. It is worth noting that this conviction
is strongest in southwest Albania at 50 per cent of respondents
as opposed to 37 per cent in the north and 17 per cent in the
southeast, which may reflect the greater concentration of ethnic
minorities in these regions.

With regard to LGBT, 52 per cent of respondents believe that
this community does not have enough rights, which could also be
a result of a media campaign regarding LGBT rights.

60 per cent of young Albanians agree that people with disa-
bilities do not have many rights, whilst 66 per cent of them, in-
cluding in the wealthier strata 68 per cent and 69 per cent, re-
spectively, think that the poor do not have enough rights. 46 per
cent of respondents believe different religious communities have
full rights, whilst 20 per cent believe they do not possess enough
rights. 61 per cent of young people state that their age group does
not have enough rights, reflecting their awareness of the rights
they are able to exercise in this country. In addition, 44 per cent
of young Albanians believe that children have enough rights, whilst
33 per cent disagree.

Albanian youth are faced with the need to compare the dem-
ocratic values of Albanian society with those of the European
Union. These values include democracy, rule of law, economic
well-being, social equality, job security, etc.

24 per cent of young people assess democratic values in their
country as weak, whilst only 5 per cent feel that they are adequate.
On the other hand, 51 per cent of respondents approve of the
democratic values they see in the EU. 33 per cent think that the
rule of law in Albania is very weak, whilst 54 per cent agree it is
very strong in the EU. Meanwhile 26 per cent of youth assess the
situation surrounding human rights in Albania as very weak and
61 per cent consider it very strong in the EU. On the other side 39
per cent of young people think that the economic well-being of
Albanian citizens is lagging behind, and 60 per cent are of the
opinion that EU citizens enjoy high standards of economic well-be-
ing. Also 49 per cent of young Albanians view the employment
situation in Albania as being very bad, but 59 per cent believe that
the employment situation in the EU is very good. It should be
noted that 30 per cent of respondents think social equality in
Albania is non-existent, whilst 60 per cent believe that the EU has
achieved a good level of social equality. About 29 per cent of
young people believe that they do not have any security, whilst



54 per cent of young Albanians think EU citizens enjoy consider-
able security. A figure of 31 per cent of respondents believe that
individual rights are not protected, 22 per cent think they are
somewhat protected, and 62 per cent are of the opinion that in-
dividual rights in the EU are fully protected.

Young Albanians have selected economic well-being and em-
ployment as the two most important values. In a classification of
most important values, economic well-being and employment
were each ranked by respondents as: 1st by 22 per cent and 20
per cent, respectively; 2nd by 24 per cent of both respective gen-
ders; and 3rd by 18 per cent and 17 per cent, respectively.

The awareness of young Albanians with regard to national and
local identity remains stable in the face of globalisation and emi-
gration. 77 per cent of young people feel like they are complete-
ly Albanian, with 80 per cent of males and 73 per cent of females
stating so.

Only 24 per cent of young people consider themselves to be
completely European when comparing their situation with the
rights and freedoms enjoyed by young Europeans, whilst 17 per
cent do not feel at all European. 34 per cent see themselves as
global citizens, perhaps fully embracing globalisation, whilst 57
per cent of young people see themselves as citizens of the region
in which they live, and 76 per cent feel they are citizens of the city
of their birth.

CONCLUSIONS

Young people continue to exhibit distrust and disinterest in the
political process, demonstrating a general apathy and indiffer-
ence. Yet they remain active in elections, suggesting that they
see the voting process as the main instrument with which to im-
pact the political process. In addition, by listing economic
well-being and employment as key elements to development,
they demonstrate an acute awareness of the policies and priori-
ties needed for the country’s socio-economic development. Their
concept of human rights is in line with the norms of an open and
liberal society. On the other hand, they feel proud of their nation-
al identity and believe that their European identity will be com-
plete when they feel they have achieved the same freedoms and
rights enjoyed by European citizens.
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FIGURE 64: Which are the most important values
for you personally (ranked):
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— Young people in Albania rate their health as very good and
are satisfied with their physical appearance.

— One-third of young people, mostly over 25 years of age, are
regular smokers, while virtually no-one admits to smoking
cannabis.

— Half of young people are sexually active, however only 30 per
cent use protection regularly.

— About half of young people have consistent nationalistic feel-
ings and beliefs about what constitutes the real Albanian
character and what others should do to conform to it in
Albania.

— The majority of young people shy away from violent or crim-
inal behaviour; however, at least a quarter of them display
increased acceptance of unethical behaviour such as cheating
on school exams.

— There is no dominant model of parenting in Albania. Young
people are raised by their parents with very different styles
ranging from very conservative and controlling to quite liberal
and trusting. Experience of physical and emotional violence
in childhood is present in at least in half the cases.

HEALTH AND CONSUMPTION

Most young Albanians (over 60 per cent) are confident that they
have very good or even excellent health. Another third describe
their health as good, with very small numbers stating that their
health is bad. The result is quite natural given the ages we are
surveying. However, in Albania illnesses such as high blood pres-
sure and diabetes are seeing a substantial increase. Although the
symptoms of these ailments appear in older ages, these illnesses
are related to poor habits in youth and therefore reflect a need

CONFIDENTIAL
QUESTIONS

for better information and educational campaigns regarding diet
and exercise.

At the same time, young people in Albania seem to be for the
most part content with their appearance. 28 per cent of them are
very satisfied, 42 per cent are satisfied and another 19 per cent
are somewhat satisfied. This leaves only 11 per cent who are not
content or profoundly discontent with how they look. The data is
based on individual statements and might miss some of the chang-
ing reality for many young people. Cases of bullying and conflict
due to appearance affecting mostly teenagers have been on the
increase in schools.

Most of the young people surveyed (67 per cent) do not smoke
and have never been smokers. Another 4 per cent have quit. Out
of the smokers, who account for almost one-third of the sample,
half are regular everyday smokers and the other half smoke only
occasionally. The figures differ sharply for men and women. 25
per cent of young Albanian males smoke every day in comparison
to only 4 per cent of young women. The number of occasional
smokers is also significantly higher among men than women. The
tendency to smoke is also higher among those over 25, one-third
of whom smoke every day.

Half of the young people surveyed state that they never drink
alcohol and another 38 per cent says they drink rarely. Only 9 per
cent drink either on weekends or several times in a week. Males
tend to respond that they drink occasionally or rarely much more
often than women. Most of the latter state that they never drink.

40 per cent of young people believe alcohol is unacceptable
and 47 per cent of them state that it is only acceptable on certain
occasions and under certain conditions. Acceptability of alcohol
under certain circumstances increases substantially with age and
educational level.
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FIGURE 65: Do you smoke?

TOTAL (N=1.200)

EDUCATION University or higher (N=191)
High school (N=376)
Up to 8-9 years of school (N=631)

AGE 26-29y.0. (N=183)
22-25y.0. (N=240)
18-21y.0. (N=303)
14-17 y.0. (N=474)

4 113 I—s!
6 | 14

4; 10 ioE

EN 16220
; ; B3l 4 | olg

URBANITY Rural (N=511) 3 Lo mme
Urban (N=689) 6! L spiie
GENDER Male (N=665) 6 i TN S L
Female (N=535) ; ; ngel2 | s
%
[ No, and had not smoked before Occasionally
Quitted [0 Yes, regularly every day
FIGURE 66: Do you drink alcohol?
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TOTAL (N=1.200)
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FIGURE 67 Which of the following statements describes your sexual experience best?
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Young people overwhelmingly state that they do not consume
marihuana. Only 3 per cent of young people have done so on a
few occasions, most of whom are males over 25 years of age.
Production of, and trade in, cannabis in Albania is a hot issue
with strong political connotations. All relevant reports point out
the fact that cannabis is mostly intended for export rather than
for internal consumption, however.

SEXUAL LIFE

43 per cent of young people have not had sexual intercourse yet,
while 24 per cent have already had it with one partner. Another
25 per cent have had sexual relations with multiple partners.
Around 6 per cent did not feel comfortable answering the ques-
tion and an additional 5 per cent simply gave no answer.

Only 31 per cent of men are still virgins compared to 58 per
cent of women. Men also make up the majority of those who have
had sexual relations with multiple partners. The number of young
people who have had multiple sexual partners has slightly in-
creased over previous years.

On average, the age when young people have their first sex-
ual experience is 18, with a slight gender difference (17 for men
and 19 for women).

Only 30 per cent of young people use protection regularly in
their sexual encounters. Another one-third of them use protection
occasionally. 23 per cent of them do not use any protection and
the majority in this group is made up of young women. Young
people tend to be informed about what protection measures are
available, as only 4 per cent state that they do not have the nec
essary information. The percentage of persons regularly using

protection is much higher in urban areas (34 per cent) than in
rural ones ( 24 per cent).

FIGURE 68: At what age did you have your first
sexual intercourse?
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Overall (N=572)
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A quarter of young people believe that sexual abstinence before
marriage, or virginity, as is popularly referred to in Albania, is
valued by both sexes, while a full third of the sample believe it is
an important value for girls/women. Another group do not value
virginity, stating that is either an unnecessary burden for youth
(15 per cent) or simply an outdated concept (20 per cent.) Men
tend to believe a bit more than women that virginity is an impor-
tant value for girls. The number of people attaching no particular
value to virginity increases slightly with age and level of educa-
tion. The general attitude towards sexual abstinence before mar-
riage has interestingly enough remained unchanged through the
years since 2011, however.
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FIGURE 69: Do you use contraceptives or birth control methods?
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‘TRUE’ ALBANIANS

About half of young people in Albania believe that a true Albani-
an is a person with Albanian blood. One-third of them disagree
with this statement, with another 9 per cent being somewhere in
the middle.

Once again, 50 per cent of those surveyed stated that non-Al-
banians living in our country should adopt Albanian customs and
traditions and therefore conform to the majority. One-fifth of the
responses disagreed with this statement.

A bit more than half of the young people said that it would
be best if Albania was inhabited only by true Albanians, while
about 30 per cent disagreed with this scenario.

In general there seems to be a splitamong young people, with
half of them embracing nationalist categories and claims and an-
other, slightly weaker, half in terms of numbers having a more
relaxed attitude towards these notions.

UPBRINGING EXPERIENCES

Young people tend to agree with the statement that what they
need is strict discipline from their parents. Around 58 per cent
agree with this sentence, while only 22 per cent disagree with it.
Similarly, at least half of persons surveyed believe that for most
people who do not get ahead in life it is due to their lack of will-
power. One-fifth of the sample disagree with this statement, in-
dicating that for some of these young people explanations can
be found in other factors such as fate and luck.

Young people are split when it comes to whether one should
forgive an insult to one’s honour or not. Generally the mean re-
sponse to this question is 3.4 on a scale of 5, with around 47 per
cent believing it should not be forgotten.

Young people were asked about their involvement in illegal or
unethical activities. Overwhelmingly they deny ever being involved
in shoplifting or stealing, using hard drugs or going to school while
being under the influence. The same goes for wanton destruction
of other’s property. Three-quarters of young people also state
they have never hit or threatened another person, while only about
8 per cent appear to have done so more than once. More frequent
‘bad’ behaviour is affirmed and reported by them in school, wheth-
er this be simply in connection with missing classes even when
their parents thought they were at school or, even worse, cheat-
ing on their exams and tests. Only half of young people deny
having made these mistakes, while about one-fifth of them state
that they have committed both quite frequently. 23 per cent of
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FIGURE 70: To what extent do you agree with the following
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Cheated on school / college / university tests?

Stayed away from school / classes when your parent(s)
thought you were there?

Gone to school when you were drunk or high on drugs?

Intentionally damaged or destroyed property that did not
belong to you?

Used “hard” drugs such as crack, cocaine, or heroin?
Stolen something in a shop (shoplifting)?

Hit or threatened to hit a person?

FIGURE 71: How often have you done any of the following behaviors?

I Never 3

o4 2

Many times [l Noanswer

[ | Don't know

%

Total (N=1.200)

young people admit they have cheated many times on their exams,
revealing a certain acceptance of this behaviour, as they do not
appear to be hesitant in admitting it.

Looking back on their early years in elementary school, young
people report interesting aspects about their parents’ style of
educating and raising them. While two-third of young people
say that their parents explained to them many times why they
should obey certain rules when it matters that they take partin
establishing the rules themselves, only 37 per cent were frequent-
ly involved directly along with the rest of the family. Moreover,
28 per cent stated that they have never been asked to participate
in setting rules.

Only half of young people stated that their parents were in
sync with their concerns in school, while 15 per cent say that their
parents are mostly in the dark. The rest seem to be somewhere
in the middle, with their parents knowing some things but not
having the complete picture.

Half of the people surveyed state that they have never been
slapped by their parents when they misbehaved, while 20 per
cent have been hit for such many times. On the other hand,

young people reported having been scolded and criticised when
they did not meet their family’s expectations, with about half of
them experiencing this quite often. One-fourth of young people
say their parents often shouted and yelled when the kids misbe-
haved, while 40 per cent state that they have never experienced
this situation.

Albanian parents seem to fall into very different groups when
it comes to ‘opposition” to their kids’ desire to get something and
determination to cause a commotion over it. One-fourth of young
people state that they often got what they wanted when they
really ‘insisted’, while 39 per cent said this did not work for them.

Quite a few parents have used little bribes such as candy or
toys to encourage good behaviour by their kids. This behaviour is
reported as frequent by 31 per cent of young people. 50 per cent
have not experienced it in their family, however.

When it comes to threatening the children with specific pun-
ishments, Albanian parents seemed to make good on their words.
Only 18 per cent of youth report that the threats for punishment
on the side of their parents remained hollow, while the rest
experienced these threats being carried through.
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FIGURE 72: Think about how your parents raised you when you were in the elementary school.

How often have the following things been occurring?
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FIGURE 73: Think about how your parents raised you when you were in the elementary school. How often

have the following things been occurring?
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Overall the parenting style that young people describe is split CONCLUSION

into two groups: a tougher approach and another, more lenient
one, with testimonies concerning behaviour being provided in
all groups.

Smoking is becoming a pervasive habit for young Albanians, with
increasing numbers of females also joining the club. Health ef-
fects of smoking are not yet portrayed in a visible way on ciga-
rette packs in Albania as they are in EU Member States. This
should change in order to try to decrease these numbers.

Schools should consider drafting and reinforcing ethical codes
or so-called honour codes to decrease the likelihood of students
cheating on exams and, even worse, bragging about it. This would
also address the growing tolerance of informal practices by young-
sters in Albania.

All young people, but especially young women, should be edu-
cated and encouraged to regularly use protection in their sexu-
al contacts.

Educational and awareness programs that encourage parents
to refrain from several types of violence are necessary. High school
students can also be encouraged by their school social workers
to report physical violence exercised in families. Domestic violence
is among the top three types of serious crimes committed in Al-
bania and early education about this may nip the issue in the bud
for many families.
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— The overwhelming share of young Albanians are in favour of
their country becoming an EU Member State. They have un-
realistic expectations about the timing of this milestone.

— Albanians appear split when it comes to their expectations
about the ongoing judicial reform. They are slightly more op-
timistic about the vetting process and more sceptical about
the possibility of high-profile arrests being carried out.

— The majority of young people in Albania believe that crime
has strong connections to politics, law enforcement and even
media. This level of collective distrust in institutions is held to
be a major impediment in the success of reforms to progress
along the path of EU integration.

— Half of the young people surveyed support the idea of Alba-
nia uniting with Kosovo while the other half are in favour of
normal neighbourly relations.

EUROPEAN INTEGRATION AND
KEY REFORMS

An overwhelming majority of Albanian young people (92 per
cent) believe their country should join the EU, while only 5 per
cent are Eurosceptics and think Albania would be better off not
joining. The remaining 3 per cent who are undecided are mostly
located in the capital. In 2014, 89 per cent would vote yes in an
accession referendum while the number of those who were
against or would not go to vote was higher at a combined level
of 11 per cent.

According to the most recent Balkan Barometer, Albania to-
gether with Kosovo also top the list of countries that believe EU
integration would be a very positive development (Barometer,
2017).%°

COUNTRY-SPECIFIC
QUESTIONS

FIGURE 74: Do you think Albania should join the
European Union?

I Yes:92%

[ Dontknow: 3%

No: 5% . No answer: ?% Total (N=1.200)

The majority of young Albanians (37 per cent) are overly optimis-
tic about the chances of joining the European Union because
they expect this to happen within 5 years. Another 32 per cent
believe it will happen in about 10 years. 12 per cent believe it will
take from 10 to 20 years, while a small percentage of 5 per cent
believe this will never happen.

The results show that a large group of young people lack the
right information on the integration process. This result is consist-
ent with surveys performed in previous years as well. Once again,
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TOTAL (N=1.200)
EDUCATION University or higher (N=191)
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Up to 8—9 years of school (N=631)

AGE 26—29y.0. (N=183)

22-25y.0. (N=240)
18-21y.0. (N=303)
14-17 y.0. (N=474)

FIGURE 75: When do you think Albania will join the European Union?
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the upper levels of politics and justice systems?

FIGURE 76: Do you think that the process of “Justice Reform” will be accompanied by trials and arrests in

[ There will be many important trial processes related to the “Justice Reform”

There will be few important trial processes related to the “Justice Reform”
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FIGURE 77: To what extent do you agree with the following statement? Crime and politics have strong
ties with each other
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FIGURE 78: To what extent do you agree with the following statement? Crime and Media have strong
ties with each other
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FIGURE 79: To what extent do you agree the following statement? Crime and Enforcement have strong

ties with each other
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the Balkan Barometer, which surveys people from all age groups,
in the case of Albania reports that the majority expect accession
to take place as early as 2020, with another significant group
expecting it by 2025.%

29 per cent of young people judge that the Albanian govern-
ment has not done enough to further the country’s European
prospects, while another 39 per cent believe it has done just about
enough. Only a quarter are satisfied with the government’s com-
mitment and performance with regard to integration.

There are two key processes that make up the conditionality
surrounding Albania’s European prospects: implementation of the
judicial reforms, particularly the first process of vetting judges and
prosecutors as well as the fight against crime and corruption,
which is focused on the battle against the narcotics trade. In the
last two years both issues have been the subject of heated polit-
ical and social debate and have occupied most of the media at-
tention. Young people’s views in this regard are very important,
as they show perceptions as well as expectations regarding these
two processes, including for the future.

58 per cent of Albanian youth, slightly more than half, believe
that the vetting process will either not be successful or not very
successful in cleansing the judiciary system of corrupt and unpro-
fessional members. 26 per cent are pessimistic, saying it will not
work. The number of those persons that cannot make up their
minds about this issue is also high at 16 per cent.

The expectation of young people regarding the reform of the
judiciary is that it will either result in few processes that touch high

levels of the political sphere and therefore large-scale corruption
or no such processes at all. Only 10 per cent of young people think
that judicial reform will mean high-level politicians being tried by
the courts. Here again, 20 per cent of young people do not know
how to answer this question concerning the future of the reforms.
Both questions reveal that young people are only cautiously opti-
mistic about the reform, expecting mostly systemic changes rath-
er than high-profile arrests and indictments. They also reveal that
young people, much alike the rest of the population, believe that
there is a certain level of impunity among the top tier of their
political class.

Rising levels of criminal activity, especially in the field of nar-
cotics, as well as ties between politics and crime have been the
subject of the most intensive debates recently. About 70 per cent
of young Albanians agree with the statement that crime and
politics have strong ties with each other. Only 5 per cent disagree
with this statement, while 18 per cent are somewhere in the
middle. This marked perception has also been evident in previous
surveys.

Even more troubling is the number of those who believe that
law enforcement agencies, which are supposed to be at the fore-
front of the battle against crime, in fact have strong ties to this
milieu. Thus, 55 per cent of young people are suspicious of law-en-
forcement agencies, possibly believing they benefit from crime
through corrupt links. Only 10 per cent of young people disagree
with the statement, while a full quarter of respondents are some-
where in the middle.



It is interesting to observe that a fair share of young people re-
main highly sceptical about media as well. 43 per cent of young
people asked believe that media also has ties to crime, while
22 per cent do not believe this is so.

Young people were also asked to evaluate the efforts different
stakeholders are making to combat crime in the country. It is
ironic at best to see that young people place the state police at a
par with international community when describing the actors most
involved in this fight. Thus, 26 per cent of young people mention
the police as the actor making the greatest efforts, while 25 per
cent think the international community is at the forefront in this
fight. They are followed by 22 per cent of people surveyed who
believe it is the media that in fact is doing most of the job. Less
than 10 per cent of young people give credit to prosecutors and
courts, while 12 per cent say that no institution whatsoever is
doing much about this fight.

In conclusion, the numbers reconfirm that young people re-
main highly sceptical of key institutions that are supposed to safe-
guard the public order and fight crime. Scepticism also applies to
the watchdogs in society. This low level of public trust is a strate-
gic impediment in the construction of democratic societies and
properly functioning states.

COUNTRY-SPECIFIC QUESTIONS 85

ALTERNATIVE PATHS?

Young people in Albania seem to be split right down the middle
in their opinions about the future of the relations between Alba-
nia and Kosovo. While 47 per cent of them say that the two
countries should have normal neighbourly relations, another
47 per cent believe that the countries should be united in some
form, whether as a confederation (9 per cent) or downright as a
unified state with Kosovo joining Albania (38 per cent). Support
for such a union is remarkably higher in the northern and central
regions of the country. Support for a union drops and support for
neighbourly relations increases among young people with age
and level of education.

Support for unification has alternated in different surveys over
time. In 2012, “62 per cent stated that they would vote in favour
of unification in a hypothetical referendum, as opposed to 39 per
cent in the 2011 survey. Furthermore, 59 per cent believe that
unification would be positive” 42

The change in opinion over time is also evident from other
surveys performed with a representative country sample, i.e. in-
cluding older ages in the survey. In a recent pre-electoral survey,
for example, only 1 per cent of people surveyed said that unifica-
tion with Kosovo should be a priority of the Albanian government
and parliament.** Nationalist fervour seems to be a feeling that
most Albanians outgrow with time.

FIGURE 80: According to your opinion, what kind of formal relations should Albania and Kosovo have?
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CONCLUSION

Support for European integration continues to be accompanied
by low levels of knowledge and local ownership of the process.
Structured information about the EU is not yet part of official
school curricula at any educational level and the Ministry of Edu-
cation and Science needs to address this.

The credibility of judicial reform depends on the transparency
and effectiveness of the vetting process. This is a delicate ongoing
development and the decision-makers involved in it are already
aware of its gravity. The degree of distrust and even disdain that
young people display with regard to politicians, police and media,
viewing them to be accessories to crime, is very disturbing.

Law enforcement agencies as well as media should be made
aware of the bad reputation they have among the young gener-
ation and take steps to redress this by conducting themselves more
professionally and communicating their stance more clearly. Me-
dia ownership in Albania remains obscure and editorial lines
change frequently to accommodate power constellations. This is
another factor that prompts young people to turn towards online
portals, even if their credibility is, however, very questionable.



FOOTNOTES

[1] http://www.tiranatimes.com/?p=136005

[2] http://www.monitor.al/rekordi-shqiperia-kalon-e-para-ne-bote-per-num-
rin-e-larte-te-bar-kafeve-per-banor/

[3] http://www.balkaninsight.com/en/article/report-balkan-countries-most-
vulnerable-to-adverse-effects-of-fake-news-03-29-2018 OSI Bulgaria report

[ 4] Indeed, cross-referencing with data in the chapter on family indicates that
only 1 per cent of Albanian youth cohabitate with their partner.

[5] http://open.data.al/sg/lajme/lajm/lang/sq/id/1442/Paga-mesatare-mujo-
re-ne-sektorin-shteteror-dhe-privat-Shgiperia-dhe-vendet-e-rajonit

[6] The state of corruption in Southeast Europe”, SELDI, 2016 http:/seldi.net/
fileadmin/public/PDF/Publications/RAR_2016/SHADOW_POWER_EN_FINAL.
pdf pg 19

[7]1 EBRD/World Bank Life in Transition Survey cited in Tirana Times: “One in
two Albanians believe political connections are key to success, survey shows”,
April 20—26,2018, pg 15 ( www.tiranatimes.com )

[8] Ibid, pg 18.

[9] “Mapped: The world’s most (and least) religious countries” January 14.
2018 The Telegraph https://www.telegraph.co.uk/travel/maps-and-graphics/
most-religious-countries-in-the-world/

[10] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 42,
web link http://library.fes.de/pdf-files/bueros/albanien/12300.pdf

[11] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 42,
web link http:/library.fes.de/pdf-files/bueros/albanien/12300.pdf

[12] ibid

[13] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 46,
web link http:/library.fes.de/pdf-files/bueros/albanien/12300.pdf

[14] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 48,
web link http://library.fes.de/pdf-files/bueros/albanien/12300.pdf

[15] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 53,
web link http://library.fes.de/pdf-files/bueros/albanien/12300.pdf

[16] Ibid, page 54
[17] Ibid, page 55

[18] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 55,
web link http:/library.fes.de/pdf-files/bueros/albanien/12300.pdf

[19]Ibid, page 56
[20] Balkan Barometer, Regional Cooperation Council (RCC), 2017, Pg 79

[21] "Mbi 22 mijé shqiptaré kérkuan azil né BE mé 2017", March, 20, 2018
Reporter .al https://www.reporter.al/mbi-22-mije-shqiptare-kerkuan-azil-
ne-be-me-2017/

[22 ] http://www.ekonomiaonline.com/globi/rajon/bllokohet-fagja-e-lotarise-
amerikane-aplikuan-200-mije-shgiptare/
[23 ] http://cdinstitute.eu/web/wp-content/uploads/2017/01/ANGLISHT.pdf

[24] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 77,
web link http:/library.fes.de/pdf-files/bueros/albanien/12300.pdf

[25] Ibid, page 76

[26] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 70,
web link http://library.fes.de/pdf-files/bueros/albanien/12300.pdf

[27 ] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 74,
web link http:/library.fes.de/pdf-files/bueros/albanien/12300.pdf

[28] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 82,
web link http:/library.fes.de/pdf-files/bueros/albanien/12300.pdf

[29] Ibid, page 83

[30 ] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 84,
web link http://library.fes.de/pdf-files/bueros/albanien/12300.pdf

[31]Ibid, page 86

[32 ] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 90,
web link http://library.fes.de/pdf-files/bueros/albanien/12300.pdf

[33] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 150,
web link http:/library.fes.de/pdf-files/bueros/albanien/12300.pdf

[34] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 151,
web link http:/library.fes.de/pdf-files/bueros/albanien/12300.pdf

[35] Ibid, page 152

[36 ] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 157,
web link http://library.fes.de/pdf-files/bueros/albanien/12300.pdf

FOOTNOTES 87

[37] Ibid, page 155
[38] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 153,
web link http://library.fes.de/pdf-files/bueros/albanien/12300.pdf

[39] Albanian Youth 2015, a study, Friedrich Ebert Stiftung, page 161,
web link http://library.fes.de/pdf-files/bueros/albanien/12300.pdf

[40] Balkan Barometer, Regional Cooperation Council (RCC): 2017, pg 29
[41] Ibid

[42 ] “Albania in the next ten years”, http://www.aiis-albania.org/sites/default/
files/Albania per cent20in per cent20the per cent20next per cent20ten per

cent20years per cent20- per cent20Politics per cent2C per cent20Economy per
cent2C per cent20Society per cent2C per cent20Perceptions.pdf, pg 15

[43 ] "Economy tops Albanians’ concerns ahead of elections, AlIS survey finds”,
Tirana Times, June 16, 2017, http://www.tiranatimes.com/?p=132878



88

YOUTH STUDY ALBANIA 2018/2019

TABLE OF FIGURES

20

20

24

24

25

25

26

26

27

27

28

29

30

FIGURE 1:

How often do you engage, on average, in the following
activities?

FIGURE 2:

Do you regularly have internet access

(any: Wi-Fi, smart phone, public, PC ...)?

FIGURE 3:

How often do you use the internet for the following
purposes?

FIGURE 4:

Approximately how many friends do you have on the social
network that you use the most?

FIGURE 5:
How much are the following items important to you?

FIGURE 6:
How do you see your personal future in 10 years?

FIGURE 7:
How do you see the future of Albanian society in general?

FIGURE 8:
To what extent are you frightened of the following things?

FIGURE 9:
In your opinion, the following behaviors can always be
justified, can never be justified, or something in between.

FIGURE 10:
To what degree do you trust the following people?

FIGURE 11:
How would you feel, if one of the following families or
persons moved into your neighborhood?

FIGURE 12:
Which religious denomination, if any, do you belong to?

FIGURE 13:
How important is God in your life?

FIGURE 14:
Apart from weddings and funerals, about how often do you
attend religious services these days?

FIGURE 15:
Where do you live?

FIGURE 16:
Which of the following statements best describes your
situation?

FIGURE 17:
Which of the following statements best describes your
relationship with your parents?

FIGURE 18:
Would you raise your children like your parents raised you,
or would you do it differently?

FIGURE 19:
Who, among your family members or acquaintances,
has most influence on your important decisions?

FIGURE 20:

Do your parents influence important decisions about
your life?

FIGURE 21:

How do you see yourself in the future?

FIGURE 22:
What is your current status?

FIGURE 23:
How important for a happy life, in your opinion,
are the following things?

FIGURE 24:
What, in your opinion, is the bestmarriage age?

FIGURE 25 A:
Do you have friends with different background to yours?

30

31

31

36

37

38

39

39

40

40

41

a1

44

45

45

45
46

46

47

48

49

50

FIGURE 25 B:
Do you have friends with different background to yours?

FIGURE 25 C:
Do you have friends with different background to yours?

FIGURE 25 D:
Do you have friends with different background to yours?

FIGURE 26:
How strong is your desire to move to another country for
more than six months (emigrate)?

FIGURE 27:

For how long would you like to stay abroad?

FIGURE 28:

What have you done so far in order to leave the country?
FIGURE 29:

What is the main reason for which you would move to
another country?

FIGURE 30:
Where would you prefer to move to? Rank up to three
countries you favor the most

FIGURE 31:

To what extent are you familiar with the available possibili-
ties for immigrants / foreigners in the MOST desired

(1st ranked) host-country in terms of:

FIGURE 32 A:
What is your level of proficiency of the official language of
the MOST desired (1st ranked) host-country?

FIGURE 32 B:

If you don’t understand / speak the official language of the
MOST desired (1st ranked) host-country, to what extent are
you willing to learn it?

FIGURE 33:
Would you say that you will / would contribute to the
development and prosperity of the host-country? How?

FIGURE 34 A:

How satisfied are you generally with the quality of education
in Albania?

FIGURE 34 B:

How satisfied are you generally with the quality of education
in Albania?

FIGURE 35:

How satisfied are you generally with the quality of education
in Albania?

FIGURE 36:

Do you agree that there are cases where grades and exams
are ‘bought’ in institutes /

universities in Albania?

FIGURE 37:

Do you think that in your country, training, school and
university education are well adapted or not well adapted to
the labor market?

FIGURE 38:

Within your education so far, have you ever participated in a
practicum or internship?

FIGURE 39:
What is your highest education level completed so far?

FIGURE 40:
What is the highest education level you are aspiring?

FIGURE 41:
What is your current status in terms of education?

FIGURE 42:
How many hours on average do you spend studying
(after classes / at home) per day?



50

51

54

54

55

55

56

57

57

58

58

60

64

64

65

65

66

66

67

67

68

68

FIGURE 43:

In your opinion, what is everyday life in your school /
university like?

FIGURE 44:

What was your average grade during the last academic year?

FIGURE 45:
What is your current employment status?

FIGURE 46:

Have you personally made one or more of the following
experiences: Not being able to get the aspired job, because
of bad school grades

FIGURE 47:

Have you personally made one or more of the following
experiences: Moving for job after school, because there was
no appropriate job for me in my region

FIGURE 48:
How many hours per week do you work on average?

FIGURE 49:
Do you currently work on a job within your profession
(one that you have been trained / educated for)?

FIGURE 50:

In your opinion, how important are each of the following
factors, when it comes to finding

a job for a young person in your country?

FIGURE 51:

In your opinion, how important are acquaintances (friends,
relatives ...) when it comes to finding a job for a young
person in your country?

FIGURE 52:
In your opinion, how important is level of education when it
comes to finding a job for a young person in your country?

FIGURE 53:

In your opinion, how important are connections with people
who are in power when it comes to finding a job for a young
person in your country?

FIGURE 54:
How important for you personally are the following when it
comes to choosing a job today?

FIGURE 55:
How much are you personally interested in each of the
following:

FIGURE 56:
To what extent are your political views and beliefs aligned
with those of your parents?

FIGURE 57:
How well do you think young peoples interests’ are
represented in national politics?

FIGURE 58A:
If elections for the national parliament were to be held and
you would be eligible to vote, would you go to vote?

FIGURE 588B:

If elections for the national parliament were to be held and
you would be eligible to vote, would you go to vote? By
gender and by urbanity

FIGURE 59:
“Incomes of the poor and the rich should be made more equal”

FIGURE 60:

How satisfied are you with the state of democracy in
(Albania) in general?

FIGURE 61:

Do you agree or disagree with the following statements:

FIGURE 62:
Have you tried to do each of the following:

FIGURE 63:
To which extent should the national government focus on the
realization of each of the following objectives:

71

74

74

75

75

76

77

77

78

78

81

82

82

83

83

84

85

TABLE OF FIGURES 89

FIGURE 64:
Which are the most important valuesfor you personally
(ranked):

FIGURE 65:
Do you smoke?

FIGURE 66:
Do you drink alcohol?

FIGURE 67:
Which of the following statements describes your sexual
experience best?

FIGURE 68:
At what age did you have your first sexual intercourse?

FIGURE 69:
Do you use contraceptives or birth control methods?

FIGURE 70:
To what extent do you agree with the following

FIGURE 71:
How often have you done any of the following behaviors?

FIGURE 72:

Think about how your parents raised you when you were in
the elementary school. How often have the following things
been occurring?

FIGURE 73:

Think about how your parents raised you when you were in
the elementary school. How often have the following things
been occurring?

FIGURE 74:
Do you think Albania should join the European Union?

FIGURE 75:
When do you think Albania will join the European Union?

FIGURE 76:

Do you think that the process of “Justice Reform” will be
accompanied by trials and arrests in the upper levels of
politics and justice systems?

FIGURE 77:

To what extent do you agree with the following statement?
Crime and politics have strong

ties with each other

FIGURE 78:
To what extent do you agree with the following statement?
Crime and Media have strong ties with each other

FIGURE 79:
To what extent do you agree the following statement? Crime
and Enforcement have strong ties with each other

FIGURE 80:
According to your opinion, what kind of formal relations
should Albania and Kosovo have?



90 YOUTH STUDY ALBANIA 2018/2019

TABLE OF TABLES

6 TABLE 1:
Weighting
12 TABLE 2:
Life events/ Q9
13 TABLE 3:

Monetary value in Albanian Lek (ALL)



IMPRINT

PUBLISHER: Friedrich-Ebert-Stiftung e. V.
Referat Mittel- und Osteuropa
Hiroshimastr. 28 « 10785 Berlin
www.fes.de/referat-mittel-und-osteuropa/
www.fes.de/youth-studies/

RESPONSIBLE: Matthias Jobelius, Wulf Lapins
PROJECT COORDINATOR: Jonida Smaja

CONTACT: Martin GUttler « martin.guettler@fes.de
EDITORS: Geron Kamberi, Alba Cela

LANGUAGE EDITING: James Turner

DESIGN: Andrea Schmidt « Typografie/im/Kontext
PRINTED BY: bub Bonner Universitats-Buchdruckerei

ISBN: 978-3-96250-288-1
DATE: 2019

The views expressed in this publication are not necessarily those of
the Friedrich-Ebert-Stiftung (FES), or of the organisation for which
the authors work. The FES cannot guarantee the accuracy of all
information and data provided in this publication. Commercial use
of any media published by the Friedrich-Ebert-Stiftung is not permitted
without the written consent of the FES. Any reference made to Kosovo
is without prejudice to positions on status, and is in line with UNSCR
1244/1999 and the ICJ Opinion on the Kosovo Declaration of Inde-
pendence. Any reference made to Macedonia is understood to refer







